Dear Sir/Madam,

We are a small business Plush Puppy Pty Ltd which has been assisted with EMDG in order to be able to export overseas.

Whilst the growth is not in the order of the business of BHP, we certainly have made a mark for Australia by getting these products sold now throughout over 50 countries.

We make dog grooming products – all Australian made! We primarily service the professional dog show market through vendors at dog shows and through veterinarians or grooming parlours.

All the top dogs are groomed with Plush Puppy – from Iceland to Russia. 

We sell to India.

We sell to China.

We sell to Lithuania, England, U.S.A, Germany, Norway, Indonesia, Philippines etc 

But for the EMDG, we could not have begun to export. We do not have a large capital investment or assistance apart from EMDG which we could not have done without.

It has enabled us to pursue markets ourselves. We have physically trekked around the various dog shows seeking potential vendors and conducting seminars and education wherever we could. We have literally driven thousands of miles/kms to various shows in snow, sleet and up to minus 17 temps in a motorhome in America for instance, to save money. It has not been easy. Try putting up a pop-up tent at a dog show in upstate Michigan in snow or pulling down a pop-up with an hours warning of a tornado about to come through! We have done it all!

However, the funding received even though we have had to finance it up front, has been invaluable. We simply could not have done it without it.

Expansion has meant extra stock holdings and research & development of new products. All products are our own recipes and not generic formulas – they are all Australian and Australian owned. This takes money.

We have the energy - just need a helping hand, which EMDG has been able to give us.

We are currently expanding to the pet market under the name Plush Pet and have just registered the name in the U.S at considerable cost as we have done with various countries and the name Plush Puppy.  We aim to have these Plush Pet products in all the pet barns in the U.S within a year of release this August.

We can do this. However if the EMDG is not available it would severely hamper if not prevent us exporting these new products.

Also on the move are our haircare products ranges –  by our company Mayo International Pty Ltd.

We have exhibited with Austrade at the Hong Kong Cosmoprof Expo for the past 2 years each November with a view to expanding into Asia.

Currently we have the first shipment of haircare products underway to the UK. It is a small consignment for trialling with a S.E. England major distributor. We are confident this will do well as initial reports are exceedingly favourable of the products they have seen. This same importer has immediate ties with major distribution networks throughout Europe.

Again, the products are all Australian owned and Australian made. All recipes/formulas are again our own having financed all our own Research and Development here in Australia. 

The assistance of EMDG is vital for the expansion into these markets and for us to be able to attend the major shows and conduct training for the various distribution groups.

Every year with our dog grooming products we fly to England in the cold months of Feb/March to assist the English distributor/importer for our dog grooming products at the huge Crufts dog Show in Birmingham. This entails a full week of our time at the show, setting up and talking to people all week. Our various distributors fly into this event and we usually have around 12 countries represented during that time whilst we undertake education, marketing etc. It is physically draining. We are not young but we are there and we do it. Why not?

Immediately after that, in March this year – the very next day in fact, we flew to India where we undertook a 6 city lecture tour on behalf of our Indian distributor. This entailed 11 domestic flights within India in 14 days. But again, why not?

The scores are on the board and we plan to have many more.

Next year we are undertaking to go to Russia with our Lithuania, Estonia, Latvia, Russia distributor for the big Moscow show the weekend prior to Crufts in England. Again, why not? Hard work but that is our middle name.

We do not shirk the hard yard. We just need assistance to be able to compete with multi nationals, cheap labour markets overseas etc. 

We make a superior product. We make a different product. We market a product with fantastic outcomes.

We make an Australian product that is now a household name in the show dog world and the hair care products will be out there too in the world market against the major multi nationals – now that is tugging the tail of the tiger isn’t it?
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