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1. Executive Summary 
This report provides an assessment of the impact and cost-effectiveness of Australia’s participation in the 2010 World Exposition held in Shanghai, China (Expo 2010). 
Key Points:
The award winning Australian pavilion:

•
Was Australia’s largest single public diplomacy project abroad; 
•
was delivered under budget and proved excellent value for money; 
•
attracted 8.18 million visitors, exceeding targets; 
•
was rated among the top five pavilions by its visitors; 
•
was visited by five Chinese politburo members, five international heads of state/government and 25 Australian Commonwealth and State/Territory ministers and vice regal representatives;
•
strengthened perceptions of Australia as innovative, creative and dynamic; 
•
elicited strong support from the corporate sector in Australia and China, although business outcomes will take time to emerge; 
•
generated more than $10 million worth of positive media coverage in China; and 
•
was judged an unequivocal success by its stakeholders. 
Background 
Expo 2010 took place in Shanghai from 1 May to 31 October 2010, under the theme Better City, Better Life. Australia was one of 246 countries and international organisations, 80 urban best practise case studies, and 18 corporate pavilions. It was the largest Expo in the history of the Bureau International des Expositions. 
The Expo attracted 73,084,000 visitors – over three times the number who visited the Aichi Expo in 2005 and breaking the previous record of 64 million visitors held by the Osaka Expo in 1970. An average of 397,000 people visited the Expo site each day, of which 94.2 percent were from China. On 16 October, 1,032,800 people visited the site, an all time record number of visitors to an expo. 
With a project value of $83 million funded by a combination of public and private funds, the pavilion was Australia’s largest ever investment in an Expo. The corporate sector (ANZ, BlueScope Steel, Rio Tinto, Lend Lease, Qantas, Telstra), academic institutions (The University of Sydney and The Australian National University) and state and territory partners provided cash and in-kind contributions to the value of $10 million ensuring a whole-of-nation presence. 
The project was directed by the Department of Foreign Affairs and Trade (DFAT), with advice provided by a Steering Committee comprising DFAT, Austrade and the Department of Prime Minister and Cabinet; an Inter Departmental Committee of Commonwealth, State and Territory agencies; and a Project Advisory Group including platinum and gold sponsors and partners. 
Reflecting the importance of its relationship with China, Australia decided in June 2006 to participate with a significant presence. Following open tender processes, five major contracts were awarded to undertake design, construction and maintenance; operations; media and communications; the cultural program and decommissioning. The project was delivered under budget, and to specifications. 
Through a visually impressive pavilion, sophisticated exhibits, an extensive program of contemporary culture and the arts and friendly interaction with bilingual Australian staff, the general public were introduced to Australia beyond the stereotypes. Australian technology informed audiences about Australia’s responses to the challenges embodied in the Expo theme. 
Working in tandem with the private sector, the business program provided a targeted means to enhance understanding of the breadth and depth of the Australian economy and boost interest in Australian products and services and two-way investment. 219 events demonstrating Australian creativity, innovation and commercial capability were attended by 16,000 guests. 
Linking into the ongoing development of the bilateral relationship, the pavilion played host to significant government activities and major events, including 18 launches, 14 Memoranda of Understanding (MOU) signings, and nine announcements. Major events included: 
•
The international launch of “Australia Unlimited”; 
•
a Liveable/Sustainable Cities of the Future Forum; 
•
the Australian Financial Services Summit; 
•
Australia’s Expo National Day; 
•
10th China-Australia Higher Education Forum; 
•
12th International Conference of Australian Studies in China; 
•
30th anniversary of the signing of the Australia- China Science and Technology treaty; 
• 
the inaugural Australia China Youth Dialogue; and 
• 
the 4th Australia-China Joint Coordination Group on Clean Coal Technology.

In one of the largest concentrations of Australian artistic endeavour, the diverse, vibrant cultural program showcasing the talents of 767 performers bolstered Australia’s reputation as a leader of innovative contemporary arts. The pavilion was supported by a major in-country communications program, developed and managed by DFAT, which promoted the key messages of Australian diversity, innovation and capabilities.

The Australian pavilion was very well received by the general public, VIPs, and business program participants. President Hu Jintao commented in January 2010 that the Australian pavilion would be a “highlight” of the Expo; Executive Vice Mayor of Shanghai Yang Xiong observed in November 2010 that it had been “one of the most popular at Expo 2010”.

Sponsors and partners were equally complimentary about the success of the pavilion and appreciative of its role in furthering their presence in China. 
Australia’s participation in Expo was the largest ever single public diplomacy project undertaken by the Australian government. Our presence was an excellent platform to promote links between Australia and China through trade, investment, academic, people-to-people and cultural contacts. Whilst it is difficult to put a monetary value on the business outcomes and goodwill generated, we believe the impact of Australia’s presence to have been considerable and measurable business outcomes will emerge in due course. 
2. Australia’s Objectives 
Project aim 
Through its participation, Australia sought to support the bilateral relationship with China by: 
• 
Projecting a contemporary image of Australia as a technologically advanced, culturally diverse, harmonious nation with a forward looking economy and world class education, training and research capabilities;

• 
broadening understanding of Australia by showcasing its diversity, creativity and innovation; 
• 
promoting trade and investment through an active business liaison program in key sectors; 
•
strengthening people-to-people links; 
•
promoting Australia’s capabilities in the field of sustainable development in modern urban environments, including environmental design, development and management and clean energy in line with the Expo theme Better City, Better Life; 
• 
supporting and expanding Australian diplomatic, business, academic and cultural interests in China; and 
• 
integrating Commonwealth, partner and sponsor activities in a whole-of-nation effort. 

Corporate sponsors viewed participation primarily as a means of deepening and broadening their business and institutional relationships. 
The concept 
Themed ImagiNation, Australia’s presence in Expo 2010 comprised: 
• 
An immersive exhibition-based experience for the general public at the purpose built iconic Australian pavilion, which was open to the public 14 hours a day, seven days a week for the duration of the 184 day Expo; 
• 
a comprehensive business program hosted in the pavilion’s VIP facilities targeting Australian and Chinese entrepreneurs, policy makers and influencers; 
• 
a broad-ranging cultural program showcasing the depth and diversity of Australian cultural capabilities in and around the pavilion; and 
• 
a dynamic communications program promoting positive media messages about Australia’s involvement in the Expo and enhancing understanding about Australia. 
Targets

•
To attract seven million visitors; 
•
to strengthen trade and investment and institutional links by hosting more than 200 business events, attracting in excess of 12,000 guests; 
•
to be rated among the top five pavilions by its visitors; 
• 
to shift perceptions so that Australia was seen as dynamic and innovative; and 
• 
to be delivered on time, to budget, according to specifications and to client satisfaction.

3. The Results 
The Pavilion 
Delivery 
The pavilion, designed, built and operated by Australians, was delivered on time, to budget and specifications. It showcased Australia’s creativity, innovation and technological capabilities and operated exceptionally well without major mishaps through the six months of the expo, despite heavy traffic. 
Visitors

8,182,266 visitors toured the Australian pavilion, exceeding the original target of seven million. It received on average 11.3 percent of Expo park visitors. In addition, 8,000 VIP delegations, including five heads of state/government, 32 ministers, and senior officials and business delegations from China and abroad visited the pavilion. 
The business program 
More than 16,000 Australian, Chinese and other entrepreneurs, policy makers and influencers participated in 219 invitation-only trade and business events in the VIP facility. This program introduced key Chinese to the strength and sophistication of the Australian economy with events focussing on key industry sectors, ranging from mining, construction and agriculture to financial and legal services, ICT, education, tourism and science. 25 Commonwealth and State and Territory Ministers and vice regal representatives participated in the program, together with 40 peak industry bodies. 
The cultural program 
767 visual and performing artists participated in 2,533 cultural performances in the pavilion showcasing the diversity of Australia’s creative industries through classical and contemporary music, dance, street theatre and multimedia, to popular acclaim. 
The reactions 
Visitors 
Two independent surveys found that 95 percent of visitors rated the pavilion “extremely good” or “very good”. The pavilion was voted among the top five most popular international pavilions in a survey hosted by the largest Chinese online travel agency Ctrip. An independent in-depth survey conducted by the respected Shanghai Jiaotong University rated it sixth in terms of popular pavilions and judged it the “best quality service” pavilion, leading to the “most enhanced political image” and “most enhanced understanding”. 
Stakeholders 
All stakeholders were satisfied with the project, acknowledging it proved excellent value for money, an outstanding vehicle to showcase Australian credentials and a unique platform to build relationships. Sponsors, partners, diplomatic staff and Chinese participants observed that these events played a valuable role in promoting Australia’s business, academic, diplomatic and cultural interests. 
Awards 
The pavilion won four awards including the Most Commercially Valuable Pavilion (Fortune Times), Civilised Site Award (the Shanghai World Expo Bureau), Colorbond Award for Steel Architecture (Australian National Architecture Awards) and Best Exhibit (Exhibitor Magazine). It was the only pavilion awarded four Excellent inspection ratings for its food outlets by the State Food and Drug Administration. The project has been short-listed for two Public Affairs Asia Gold Standard Awards 2010: “Diplomatic Engagement” and “Country or Trade Promotion”. Winners will be announced January 2011. 
Media 
Over 7,900 positive media articles (print, television, radio, internet) about the Australian presence and Australia generally were generated with an equivalent advertising worth in China alone in excess of $10 million.

4. Implementation 
The Australian Government decided to participate in Expo 2010 in June 2006. A project chronology is at Annex 1. 
Funding 
The budget for Expo 2010 was $83 million, of which $73 million was funded by the Commonwealth, through a special administered appropriation. 

From November 2008, in order to raise the remaining $10 million, DFAT undertook an active outreach to more than 50 companies, industry associations and chambers of commerce across a range of sectors, offering sponsorship packages at the platinum , gold, silver and bronze levels. A partnership package was offered to States and Territories, with platinum, gold, silver and bronze levels. The packages offered a defined level of benefits. Formal agreements were signed with each sponsor or partner. 
Despite the fiscal constraints imposed by the global financial crisis, the following companies or institutions took up sponsorship packages:
•
Platinum: ANZ, BlueScope Steel and Rio Tinto; 
•
Gold: Lend Lease, Qantas, The University of Sydney; 
•
Silver: Telstra; and 
•
Bronze: ANU. 
The following States and Territories took up partnership packages: 
•
Platinum: Queensland and Victoria; 
•
Gold: NSW; 
•
Silver: ACT, Northern Territory, South Australia and Western Australia; and 
• 
Bronze: Tasmania.

The packages included both cash and in-kind components. A total of $10.133 ($9.095 million cash sponsorship, plus reduced expenditure through in-kind offsets of $1.038 million) was secured. This represented $7.978 million from corporate sponsors and $2.155 million from State and Territory governments. 
Governance 

The Shanghai World Expo 2010 Unit in DFAT managed Australia’s presence in the Expo as a project, including the major aspects of planning, construction, scheduling, budget control, execution of major tenders, monitoring performance and coordination of participating Commonwealth agencies, State and Territory partners, and corporate sponsors.

The project had separate organisation, roles and responsibilities and risk management approaches that were documented using dedicated professional resources.

It comprised five major components for which open tenders were awarded as follows: 
•
Design – think!OTS; 
•
Construction, Exhibition and Maintenance – Bovis Lend Lease; 
•
Staffing, Retail and Operations – International Venue Group (IVG); 
•
Cultural Program – George P Johnson; 
•
Communications and PR – Parker & Partners; and 
•
Decommissioning – IVG. 
The business program overlaid this and drew on resources from the various contracts as required.

From a project perspective, the key priorities were to: 
•
Maximise value for money; 
•
meet Australian National Audit Office requirements for probity, accountability and traceability; 
•
meet agreed stakeholder expectations; and 
•
achieve cost, schedule and performance quality targets. 
A Commissioner-General was appointed from within DFAT to promote partnerships with Commonwealth, State and Territory governments and the academic and private sectors; support the communications strategy; promote the attendance of leading government and other VIPs; and to represent the Australian Government in all matters related to the Expo. The incumbent was supported by a Deputy Commissioner-General, who also had responsibility for the pavilion’s operations. There were six other DFAT officers working directly on the project.

In addition to the project organisation structure, the project was guided by: 
• 
A Steering Committee comprising senior officers from DFAT, the Department of the Prime Minister and Cabinet, and Austrade; 
• 
an Inter-Departmental Committee comprising representatives from participating Commonwealth and State and Territory agencies; and  
• 
a Project Advisory Group comprising key sponsor and partner stakeholders that provided strategic advice on Australia’s presence.

All legal and probity advice was provided by departmental legal services providers, Mallesons Stephen Jacques in Canberra, Hong Kong and Shanghai.

Alamein Consulting, with previous experience in Expo project management, was contracted to undertake project documentation, including planning, risk management, contract management and quality logs. 

Ernst & Young conducted an independent audit in October 2010 to ensure contract funds were being used appropriately in the Operations contract.

Quality and timeframes 
All benchmarks and performance (quality) targets were identified in each of the contracts and reported on as part of the project’s management. All were achieved. The critical timeframes in the project were met or exceeded. 
The Pavilion 
Description 

The Australian pavilion was in Zone B (Asia) co-located with Singapore, Malaysia, Thailand, Indonesia, Brunei, Cambodia, the Philippines and New Zealand, and close to the Pacific pavilion. Securing this prime location, close to the metro, the China pavilion and major walkways, was a key objective in the initial negotiations for Australia’s presence.

Key to the success of the pavilion was an innovative, iconic building which: allowed amply for the flow of people; included a sophisticated high end VIP facility; housed engaging exhibits; and demonstrated Australia’s design and technological capabilities. Allocated a site of 4,800 square metres, clever design incorporating three levels gave a total venue size of 8,300 square metres. Combining space for static exhibition content, a 1000 seat theatre in-the-round, and a large atrium area with performance, food and retail areas, the building gave a truly immersive experience for the general public. 
The VIP facility comprised: a 215 square metre space for dining and receptions for up to 90 and 150 persons respectively; a formal “boardroom” dining room for 18; two meeting rooms; and a VIP reception area, displaying eight contemporary sculptures by State and Territory artists (see Annex 7). The design and scale of the facilities matched the requirements of the business program.

The building included two full commercial kitchens, cool and frozen storage, arts and entertainment storage areas, a control room, store rooms, staff areas, a general office, and a Commissioner-General VIP office.

The retail area was sub-contracted by IVG to a range of other Australian retail operators, selling a selection of souvenirs, Australian sheepskin, healthcare and other products.

Using a simple “free flow” system, the Australian pavilion was designed to accommodate comfortably up to 40,000 visitors per day, but in the event coped with an average 44,000 per day. During the high volume summer months, this was around 47,000, with the biggest day in excess of 52,000. The pavilion was regarded as having one of the best queue and flow designs; the average queuing time of 45 minutes was much less than other major pavilions. The building’s design encouraged visitors to spend around 25 minutes in the exhibitions and retail area.

Simple narrative text panels in English and Chinese along the length of the static exhibitions explained the content and the theme of the building, and the theatre show included a Chinese soundtrack with English subtitles. 

Project Management 
Budget and Resources 
The $83 million budget covered all aspects of the project including the build, operation and dismantling of the pavilion, the business, communications and cultural programs and all in-country costs. The budget will be finalised by May 2011 when all expenditures and receipts will be concluded. Notwithstanding the finalisation of this process, as of December 2010, it is clear that the project will be delivered under budget. Annex 2 outlines the project budget. 
The pavilion had a team of 438 staff, comprising eight Commonwealth public servants1 and 430 contract staff, including hosting and reception, translation/interpretation, retail, culinary, administrative, operations and technical staff, and cleaning, security and drivers. Approximately 70 percent were bilingual. The vast majority were Australian or Chinese, with five from other countries.

Design, construction and maintenance 
Event design and management company think!OTS won an open tender for the design and exhibition fit out of the building. They were contracted through 2007-08 to develop the initial concept design, with project architects Wood Marsh as subcontractors. The architectural development was informed by the use of the building as a working example of valuing “substance over form” whilst striving for a building with great architectural integrity.

The second phase tender, to refine and implement the design, was won by Bovis Lend Lease (BLL) with think!OTS as the subcontractor. The build, managed by DFAT and executed by BLL, began in December 2008 and was completed in mid March 2010. Together with Wood Marsh and a team of Australian and Chinese subcontractors, BLL and think!OTS achieved a building that accommodated the public exhibition and private business program activities, with excellent finish and acoustic performance. Exhibition reliability was excellent with total pavilion downtime less than one percent. 

Australia completed construction and fit out ahead of all other international pavilions and over a month prior to opening. This allowed for extensive testing of the building and its installations. The success of this strategy was confirmed by the visit of Chinese President Hu Jintao on 15 January 2010 – the only national pavilion he visited during a site inspection.

Staffing, retail and operations 
IVG provided most of the pavilion staff, as well as accommodation, transport, rosters, and performance management. It was responsible for all aspects of the pavilion’s day-to-day operation, including food and retail areas, the cultural program, and technical operations.

Pre-event operations 
The Pavilion Director relocated to Shanghai six months prior to the Expo opening to oversee final preparations. This was useful in developing key contacts and managing issues relating to the import of goods and other operational matters. The remainder of the DFAT team, together with contractors and staff relocated to Shanghai 3-4 weeks prior to opening. 
Staff underwent an intensive week-long induction course, designed with IVG. This covered general expo orientation, the Australian pavilion and its exhibits, leadership and emergency training. Refresher courses were conducted at intervals during Expo.

Australia’s was one of only 14 fully operational pavilions to participate in a week of “soft opening” from 20 April organised by the Expo host to trial the site.

As part of its strategy to secure advantageous press coverage, the pavilion facilitated a series of targeted media visits to introduce the pavilion to the Chinese audience. Its positive approach to media laid the ground-work for constructive media relations and continued engagement ensured a very high level of interest by a wide Chinese audience throughout the life of Expo. 
Daily operations 
The pavilion was open daily to the public from 0900 to 2300, an hour longer than standard Expo operating hours. Whilst operations and guide staff worked a five day roster system, workloads for the DFAT team demanded a seven day commitment. Flexibility and adaptability were vital to cope with the variety of demands placed on key staff. 
Gruelling climatic conditions, much higher than anticipated visitor numbers, and the challenges and constraints of the operational environment and its magnitude, placed enormous pressures on staff. Their commitment and motivation throughout the project are to be commended. As a tangible example of this, the Australian pavilion was voted by Expo visitors as the “most friendly” according to informal surveying by Chinese media outlets, and a formal Shanghai Jiaotong University study.

Retail operations added significantly to the visitor experience and contributed to the trade promotion objectives of the project. The gift store was one of the most popular on site, with Australian placenta cream and sheepskin among the most sought after products. The food and beverage outlet enabled guests to sample iconic Australian cuisine, wine and beer. The retail sub-let arrangements contributed more than $1 million to the project budget. 
Visitors 
The pavilion attracted 8,182,266 visitors, exceeding the original estimation of seven million. It received on average 11.3 percent of Expo visitors – 1.3 percent higher than anticipated.

94.2 percent of visitors were from China (mainly from Shanghai and the surrounding provinces); Europe, the Americas, North and South East Asia, and the Middle East were the main other sources.

The pavilion facilitated around 8000 government, business and academic delegations. This included five international heads of state/government including the Presidents of China, East Timor, Singapore and Niue, and the Prime Minister of Samoa. There were 32 senior international ministerial visits, from South East Asia, the Pacific, Latin America, the Caribbean and Israel.

From Australia, the pavilion received: HE the Governor General Ms Quentin Bryce AC; Foreign Ministers Stephen Smith and Kevin Rudd; Trade Minister Simon Crean; and Treasurer Wayne Swan. Premiers from Victoria and New South Wales (NSW) and the Chief Ministers from Northern Territory and ACT also attended. A wide range of other Australian VIPs visited the pavilion, including former Prime Ministers John Howard and Bob Hawke; senior leaders from the Seven Network, ABC, Australia Post, ANZ, BlueScope Steel and Rio Tinto; two Nobel Laureates; and three justices of the Federal Court of Australia. 
The pavilion welcomed many high-level Chinese visitors, including government and party figures from the central and provincial governments. Five members of the politburo visited: President Hu Jintao, Vice Premier Li Keqiang, Vice Chairman of the Central Military Commission Guo Boxiong, Head of the Organisation Department of the CPC Central Committee Li Yuanchao, and State Councillor Liu Yandong. State Councillor Ma Kai also visited, as well as four Vice Chairmen of the National People’s Congress and Chinese People’s Political Consultative Conference. 15 Governor or Vice Governor level officials visited, from Anhui, Beijing, Fujian, Guangdong, Guangxi, Hebei, Henan, Jiangsu, Jilin, Shanghai, Shanxi, Sichuan and Zhejiang.

Strong relations with Expo Bureau reception authorities and other pavilions; and the channels provided by the Australian Consulate General, including Austrade, State and Territory offices and sponsors were invaluable in attracting senior visitors. A list of the key VIP visitors to the Australian pavilion is at Annex 3.

The pavilion arranged more than 100 easy access programs to other pavilions for ministers, sponsors and visiting Australian VIPs. Indonesia, Thailand, Japan, China, New Zealand and the Pacific pavilions were the most visited pavilions.

The Business Program 
Objectives and process 
The business program aimed to leverage Australia’s participation in the expo for specific policy, public diplomacy, and trade and investment outcomes. It was managed by a Business Program Manager from DFAT.

Planning for the business program was overseen by the Council of Australian Governments Ministerial Council on International Trade, through endorsement of key industry sectors and the planning framework. DFAT, with Austrade, facilitated collaboration to maximise whole-of-nation trade and investment benefits. Industry representatives were closely involved, with 40 playing active roles as event supporters. See Annex 4 for details. 

The program covered key traditional and emerging industry sectors including design, construction and urban planning; financial, legal and business services; education and training; science, smart technology and advanced manufacturing; resources, mining services and technology; tourism; agribusiness, food and wine; arts, culture and creative industries; clean energy and environmental technology; consumer products; telecommunications and information technology; and the business of sport.

The program responded to the priorities of the Australia China Business Council and AustCham Shanghai; areas of low awareness of Australian capability identified in pre-expo surveys; and priorities in the Australia-China FTA negotiations and Austrade China country strategy.

Budget and resources 
DFAT used in-kind contributions from sponsors and partners to enhance the breadth of the program. A “Commonwealth Roundtable” series of seminars was managed by The University of Sydney, covering astronomy, cultural heritage, China studies, urban policy, disaster management, energy security and health research. Queensland managed a second track dialogue on sustainable economic development with focuses on climate change and tourism. Victoria made contributions in autos and urban sustainability. NSW, Western Australia, Northern Territory, Victoria, South Australia, The University of Sydney and ANU contributed 20 guest speakers and three guest chefs for Commonwealth activities. 
Results 
The program consisted of 219 invitation-only events, attended by more than 16,000 policy-makers, academics, business people and media representatives, with over 80 percent of guests from China. The events involved 17 launches, including the international launch of “Australia Unlimited”, 14 MoU signings, and 10 announcements. Annex 5 provides a comprehensive report on the program.
In addition to the formal program, the pavilion hosted more than 80 delegations and expo bureau visitors for informal lunches, evening drinks or morning/afternoon tea in the second level VIP area, including parliamentary and local government delegations. 
The advocacy effort benefited from high-level involvement, including 25 Commonwealth and State and Territory ministers and vice regal representatives. Australia CEOs, Chairs, senior company executives, and university Chancellors and Vice Chancellors attended. 

Business program events, involving more than 1000 hours of actual event delivery, included: 
•
140 sit-down four course lunches or dinners (up to 90 people, average 70); 
•
41 seminars, morning/afternoon teas, working lunches or working dinners (up to 120 people, average 70); and 
•
38 cocktail receptions (up to 150 people, average 105).

Events were organised by different types of stakeholders, including: 
•
121 events by the Commonwealth Government agencies, including in collaboration with associate partners; 
•
57 corporate sponsor events; 
•
39 state and territory partner events; and • one Commonwealth/State collaborative event.
Summary by Sector of Business Events

	Sector
	No of events
	No of  guests

	Multi-sectoral
	51
	3077

	Design, Construction & Urban Planning
	26
	2278

	Financial, Legal & Business Services
	21
	1840

	Education & Training
	20
	1818

	Science, Smart Technology, Advanced Manufacturing
	20
	1373

	Resources, Mining Services & Technology
	16
	1253

	Tourism
	14
	1154

	Agribusiness, Food and Wine
	12
	981

	Arts, Culture & Creative Industries
	14
	601

	Clean Energy & Environmental Technology
	7
	519

	Consumer Products
	6
	458

	Telecommunications & Information Technology
	8
	423

	Business of Sport
	4
	251

	Total
	219
	16026


Austrade and the Business Program

Austrade conceived and staged 32 events, involving more than 2600 guests that profiled Australia’s trade and investment strengths across each of the key industry sectors. The events supported the objectives of the Austrade China country strategy and industry sector strategies, with around half forming part of China business missions, including regions beyond Shanghai.  Across the program, Austrade contributed guest speakers, masters of ceremony and support roles, including for state and territory partner and associate partner events. Austrade delivered RSVP and logistics services for five state and territory partner events, and RSVP services for a DFAT event.
The Cultural Program 
Objectives and process

The cultural program was Australia’s largest single international arts promotion held overseas. It demonstrated the depth and diversity of Australian artistic creativity and cultural excellence, projecting a contemporary image of Australia as a culturally diverse and harmonious nation. It was managed by a Cultural Manager from DFAT. Annex 6 provides an overview and details of the program. 
The Cultural Program sought to: 
• 
Entertain visitors and contribute to a positive pavilion experience; 
• 
increase awareness of the diversity and talent of Australia’s creative arts sector; 
• 
celebrate the richness of Indigenous arts and culture; 
• 
help promote Australia’s cultural exports, having regard to the broader role and objectives of the Australia International 
Cultural Council; and 
•
 be a powerful drawcard for positive media coverage of Australia.

George P Johnson (GPJ) won the contract to design and implement a program that would showcase export-ready talent and enhance Australia’s presence at the expo. GPJ developed effective partnerships with state and territory partners to complement the cultural program and to support their designated state week promotions. 
The range of art forms included street theatre, contemporary and classical music, contemporary dance, physical theatre (circus), visual arts and multimedia. The program comprised three major components: a resident company of aerial artists, a national visiting artists program and the national day concert. In addition, every VIP event in the business program included an Australian performance unless otherwise requested by the event host. 
Budget and Resources 
In-kind sponsorship of $1.23 million was made available by State and Territory governments and The University of Sydney and ANU to supplement the range of art forms under the cultural program. In addition, the Australia Council for the Arts Aboriginal and Torres Strait Islander Arts Council granted $40,000 towards the Torres Strait Islander Dance Group’s participation at expo. Some business program event hosts separately funded performers for their functions. 
GPJ provided eight staff which included three program officers in Australia and five operations personnel in-country. 
Results 
767 performers participated in the program providing 2,533 performances. Through a fusion of genres, Australia’s up-and-coming export ready talent was on show at the pavilion with an average of eight hours of performances daily. The program consisted of 168 visiting artists, 22 Rising Stars, eight resident performers, 555 performers as part of touring groups to China and 14 performers in guest bands. 
Expo provided a platform for raising the curtain on the Year of Australian Culture in China focus country promotion, with several performers from the cultural program participating in the launch in Beijing. DFAT and the Australia International Cultural Council worked together closely to ensure both programs used the range of artists and performers at expo.

The cultural program was pivotal in shaping a positive experience for visitors at the pavilion. Chinese and international audiences welcomed Australia’s talented, innovative and diverse creative industries. The program, its content and delivery enhanced Australia’s image as a progressive nation with creative ideas. The cultural and communications programs worked together closely, generating a significant amount of media coverage through the artists, performers and cultural activities. 
The Communications Program 
Objectives and process 

The Public Affairs and Communications program was managed by a Communications Manager from DFAT, and was developed with input from communications company Parker & Partners. 
Ogilvy Public Relations Shanghai (OPRS) was engaged as a sub-contractor to provide media and public relations support in Shanghai. A number of other sub-contractors provided specialist services relating to the construction (Alpha Salmon) and hosting (Web Central) of the pavilion’s website. 
The campaign sought to: 
• 
Position the Australian presence as a leading pavilion in the minds of media, Expo organisers and the general public;

• 
drive interest in the pavilion and assist in securing 10 percent of total visitors to the park; and 
• 
educate and impress Chinese audiences. 
Its key messages were to project the image of Australia as: 
•
A culturally diverse and harmonious nation; 
•
a sophisticated country with a dynamic, forward looking economy; 
• 
an innovative country with excellent education, training, environmental, urban planning and scientific research capabilities; and 
• 
an exciting travel destination. 
A marketing and promotion strategy was developed which included media liaison and media monitoring; public relations and events management; internet, intranet and publications (including design and distribution); crisis and issues management; planning, research and evaluation. A pavilion mascot “Peng Peng” was a key promotional tool.

Throughout the pavilion’s early planning and construction, the phased release of information to the media about milestones secured top billing. During Expo, the pavilion utilised diverse business program elements (including events coordinated by sponsors and partners) and cultural performances to inspire media interest in the pavilion. 

The communications team drafted media releases on current and planned events at the pavilion for distribution to media contacts. The releases contained information about general pavilion operations, special guests and programs at the pavilion (including for business program events) and cultural activities. 

They supported major business program events including Science and Technology Week and Youth Week, sponsor events and partner weeks, including Victoria Week and Queensland Week and the launch of “Australia Unlimited”. 

In addition to a primary spokesperson (the Commissioner-General), other pavilion staff and technical specialists were made available. Providing a wide array of stories and ‘faces’ of the pavilion for media was a factor in the steady coverage generated. 

Budget and Resources 
The total budget was $2,003,000. This covered marketing and promotion, intranet, website development and hosting, design and production of a commemorative catalogue about the pavilion, portable panels, mascot suits and VIP collateral (pins, badges and notebooks). 
Results 
The total value of media coverage achieved in China amounted to over $10 million representing an excellent return. Coverage was generated from 83 bilingual media releases, pitching stories relating to the cultural and business programs; a monthly e-newsletter distributed to 12,214 subscribers providing information about the pavilion; and responding to an average of 65 media inquiries and 21 media visits (interviews, filming, recording etc) per week. 
The Australian pavilion received extensive positive coverage across the full range of media in China – national, regional and local TV; radio; daily, weekly and monthly print media. 73 percent of the media pieces in China were lead or feature articles. 
All elements of the pavilion received media coverage including the many construction milestones, pavilion design, the official launch in October 2009, President Hu Jintao’s visit, food, beverage and retail offerings, staff, cultural program and business program activities. In June, Australia’s National Day provided a useful hook for media attention. Over 100 articles appeared in the Chinese media on the National Day celebrations; with 897 articles about Australia in June alone. 
Ten top-tier print and media organisations produced original stories about Australia’s cultural performances during Oceania Month in August, ensuring performances drew large crowds. An estimated 4.3 million people read articles featuring Oceania Month artists. 

Also in August, the pavilion featured on CCTV-1’s national nightly news program Xinwen Lianbo, watched by over 500 million people. 

In-kind contributions of partners and sponsors were used to raise profile, including prizes awarded to milestone “millionth” visitors. The “win a trip to South Australia” online competition increased traffic to the web site and subscriptions to the e-newsletter.

The media responded positively to the pavilion’s open approach and availability of key pavilion staff for interviews. Media coverage supported the pavilion’s key messaging and was far in excess of original planning of 1,400 media reports.

Although above the planned target of 500 media articles, the level of interest from mainstream media in Australia was limited, with regional outlets and trade media the main focus. Stories of a more general nature were published, often associated with the pavilion’s business program activities or cultural acts. Media interest was also piqued by visits by senior federal and state political leaders. 
Contrary to expectations, the pavilion’s website did not receive the anticipated level of traffic, with only 280,456 hits over the course of Expo.

The pavilion conducted a quantitative survey of pavilion visitors during late July. The results of these surveys informed adjustments to pavilion operations to optimise the visitor experience such as modifications to queue management. A final qualitative survey was conducted in November. 
Total Media coverage

	Media
	China
	Australia
	Total Articles

	Television
	143
	43
	186

	Print
	1004
	333
	1337

	Radio
	11
	102
	113

	Internet
	6188
	104
	6292

	Combined Total
	7346
	582
	7928


Decommissioning 
Guided by the successful low-risk strategy of the Commonwealth’s approach at Expo 2005, a tender was awarded to contractors IVG in July 2009 to purchase all items listed and budgeted for at the time of the tender and any assets purchased after release of the tender. They were responsible for the listing, removal and sale of all assets. Following asset removal, the building is on track for completion of its removal and return of the pavilion site by 1 May 2011. 
5. Conclusions 
Cost-effectiveness 

Australia’s participation in Expo 2010 was cost-effective. It was delivered for less than budgeted, traffic projections were exceeded by 16 percent and the majority of visitors left with a positive impression of Australia and its people. The leveraging of cash and in-kind resources from corporate sponsors and state and territory governments provided additional depth to the project and a whole of nation presence. The Australian pavilion stood out from competitors, dealt well with visitor numbers and offered sufficient capacity for the business networking objectives of stakeholders.

Key stakeholders were of the view that the pavilion set the stage for enunciating and promoting the economic, cultural and geographical diversity of Australia and provided the vehicle to enhance links across a broad range of sectors.

The awarding of the “Most Commercially Valuable Pavilion” was independent verification of the effectiveness of the brand that Australia developed through the vehicle of the pavilion.

Overall impact

Measuring the success of participation in expositions is an imprecise art, which needs to be assessed not only from business outcomes, but also from a reputational perspective. The business outcomes will take time to materialise as relationships established or consolidated at the Expo evolve and develop. Similarly, the impact of our presence on broader perceptions of Australia will only be measured in the long term.

The Australian pavilion clearly demonstrated its worth in terms of the visitor numbers, confirming a strong interest in Australia by the general public. High-level visitors would at most dedicate one day to the expo and gaining a reputation as a top five pavilion was key to securing their attendance.

The pavilion set the stage for the complementary programs which engaged different audiences. The sustained interest and participation in the business events demonstrated a strong desire by Chinese counterparts to further their business and other dealings with Australia. The high level of interest by Chinese media in the pavilion, its activities and more broadly Australia, was an active measure of the success of our presence. The activism of the pavilion in collaborating with artists from other pavilions reinforced the positive perception of Australia’s leadership and abilities in the creative sphere.

Australia’s energetic role in the Steering Committee of the College of Commissioners General to positively influence the approach of the host country, and our willingness to work collegially with other pavilions, was seen by other participants and the Chinese as evidence of Australia’s leadership and constructive engagement. And of course, the role played by attendants and other front of house staff in engaging with and presenting the friendly informal face of Australia to millions of visitors cannot be overestimated.

For those who participated directly – as reflected in testimonials, blogs, surveys, and awards – the impact may well have been in the small details that spoke of Australian excellence: the friendly pavilion staff with unexpectedly good language skills; the longer opening hours accommodating a late evening viewing; a reputation as a great experience for children and for disabled guests; the live music every night; a quality five star meal in sophisticated surrounds and discreet, culturally sensitive service in an otherwise chaotic site; the frank business conversation over good food and wine; an unparalleled level of finish and maintenance of the building and its exhibits; and an intensity of programming the envy of other international business. These were all honest reflections of the Australian pavilion during Expo 2010, earning a sense of pride among pavilion stakeholders and the Australian business community. The impact of these snapshots on the visitors – potential consumers, investors, students, and business partners – was positive, if hard to quantify.

If we consider the off-site activity for which Expo 2010 was a catalyst and formed an integrated part – meetings, seminars and trade shows; and trade and academic missions to other parts of China and North Asia – the indirect impact would be even wider.

The Shanghai World Expo 2010 was a compelling confluence of interests for Australia – the world’s largest expo, hosted by Australia’s largest trading partner. On this most competitive world stage, Australia stood out. Whilst it is difficult to put a monetary value on the business outcomes and goodwill created by Australia’s active participation and leadership in this Expo, we believe the impact of Australia’s presence to have been considerable.

Annex 1: Chronology 

	Date
	Event

	23 June 2006
	Prime Minister John Howard announces Australia’s participation in Expo 2010

	8 May 2007
	Government announces $1.5 million to fund preparation for phase one of Australia’s participation in Expo 2010

	3 July 2008
	Australia signs participation contract with BIE

	20 December 2008
	Australia breaks ground and begins construction

	25 February 2009
	Australia completes foundation works 

	8 May 2009
	Pavilion’s structural works completed.  Trade Minister Simon Crean presides over launch of pavilion in Shanghai

	21 October 2009
	Trade Minister Simon Crean launches the pavilion in Canberra 

	15 January 2010
	President Hu Jintao visits Pavilion

	20 – 26 April 2010
	Pavilion participates in trial open days.  Vice Premier Li Keqiang visits

	1 May 2010
	Pavilion welcomes 34,500 visitors.

	17 – 23 May
	Victoria Week, Premier visits

	18 May 2010
	Foreign Minister Stephen Smith, officially opens the pavilion

	19 – 20 May 2010
	Trade Minister Simon Crean visits the pavilion and launches “Australia Unlimited” brand internationally

	27 May 2010
	Pavilion welcomes its 1 millionth visitor

	4 June 2010
	Treasurer Wayne Swan opens Australian Financial Services Summit at the pavilion

	8 June 2010
	Governor General HE Ms Quentin Bryce AC presides over Australia’s expo national day celebrations

	17 June 2010
	Pavilion welcomes its 2 millionth visitor

	20 – 26 June 2010
	Queensland Week

	27 – 28 June 2010
	WA hosts events as part of the pavilion’s business program

	8 July 2010
	Pavilion welcomes its 3 millionth visitor

	8 – 9 July 2010
	The ACT hosts business program events, Chief Minister visits 

	12 – 18 July 2010
	New South Wales Week, Premier visits 

	28 July 2010
	Pavilion welcomes its 4 millionth visitor

	1 – 31 August 2010
	Oceania Month at the Expo; 

	2 – 6 August 2010
	Science and Technology week at the Australian pavilion

	10 August 2010
	Tasmania holds business program event

	11 August 2010
	Business program guests surpass 10,000

	20 August 2010
	Pavilion welcomes its 5 millionth visitor

	24 – 26 August 2010
	NT hosts business program events, Chief Minister visits

	4 September 2010
	Resident company of aerialists performs its 500th show

	12 September 2010
	Pavilion welcomes its 6 million visitor

	27 September 2010
	10,000th Act two show

	1 October 2010
	Pavilion marks China’s National Day 

	6 October 
	Pavilion welcomes its 7 millionth visitor, reaching its target

	4 – 10 October
	Youth Week

	11 October 2010
	South Australia host business program events at the pavilion

	27 October 2010
	Pavilion welcomes its 8 millionth visitor

	31 October
	Foreign Minister Kevin Rudd attends the Expo closing ceremony and formally closes the pavilion.


Annex 2: Budget Summary

	Budget Summary (Planned Expenditure), December 2010

	
	

	Contracted items
	Planned Total ($)

	Insurance & Risk Management
	374,116

	Pavilion Design & Build
	54,907,672

	Pavilion Operations
	14,298,006

	Cultural Program
	3,374,925

	Communications and Public Affairs
	2,108,568

	Decommissioning
	3,838,969

	Total contracts
	78,902,256

	
	

	Direct expenditure
	 

	Unit Operations
	3,453,054

	Business Program
	537,938

	Total direct
	3,990,992

	 
	 

	Total planned expenditure
	82,893,248


Note: the budget does not include planned savings, which will be assessed when all expenditures and receipts are concluded in May 2011

Annex 3: High-level visitors to the Australian pavilion
People’s Republic of China 
Mr Hu Jintao President

Mr Li Keqiang Vice Premier

Mr Guo Boxiong Vice Chairman of the Central Military Commission 
Mr Li Yuanchao Head of the Organization Department of the CPC Central Committee 
Madame Liu Yandong State Councilor 
Mr Ma Kai Secretary General of the State Council of China 
Mr Bi Jingquan Deputy Secretary General of the State Council of China 
Mr Hua Jianmin Vice Chairman of the National People’s Congress 
Ms Wu Yunqimuge Vice Chairman of the Standing Committee of the National People’s Congress; Chairman, Autonomous Region People’s Government, Inner Mongolia Autonomous Region

Mr Zheng Wantong Vice Chairman of 11th CPPCC 
Mr Chen Zhongxing Vice Chairman of 11th CPPCC 
Madame Wu Yi Former Vice Premier 
Mr Ismail Amat Former Vice Chairman of the Standing Committee of the National People’s Congress, Former State Councillor 
Mr Wan Gang Minister for Science and Technology 
Mr Li Xueyong Vice Minister, Ministry of Science and Technology 
Mr Du Hong Vice Minister of Communications 
Mr Liu Ning Vice Minister of the Ministry of Water 
Mr Cui Tiankai Vice Minister of Foreign Affairs 
Mr Chen Xunqiu Vice Minister of Justice 
Mr Lv Bin Vice Minister of General Customs Administration 
Mr Jiang Yaoping Vice Minister of Commerce 
Mr Yao Gang Vice Chairman of the China Securities Regulatory Commission 
Mr Liu Tienan Vice Director National Development and Reform Commission 
Mr Cao Jianming Chief Procurator of Supreme People’s Procuratorate 
Mr Chen Haosu Chairman of Chinese People’s Association for Friendship with Foreign Countries 
Mr Wang Xiao Executive Secretary of the Secretariat, Central Committee Communist Youth League 
Mr Dong Xia Deputy Secretary-General All China Youth Federation
Mr Chen Guangyi Secretary of the China Civil Aviation Authority 
Mr Huan Xiaojun Secretary of China National Committee for Pacific Economic Cooperation 
Mr Wang Jinzhen Vice Chairman of CCPIT 
Mr Tong Xiaolin the Chinese Ambassador to ASEAN 
Mr Zhou Zhongshu President of China Minmetals Group 
Mr E Defeng negotiating team for the Australia China FTA 
Provincial/Regional 
Mr Lu Zushan Governor, People’s Government Zhejiang Province 
Mr Shen Jun Vice Mayor of Shanghai 
Ms Cheng Hong Vice Mayor of Beijing 
Mr Liu Mancang Vice Governor of Henan Provincial Government 
Mr Hong Jiexu Vice Governor of Fujian Province 
Vice Governor of Hebei Province 
Mr Liu Kun Vice Governor, Guangdong Province 
Mr Liu Baoquan Vice Governor, Hebei Province 
Madame Hua Jianhui Vice Governor of Anhui Province 
Vice Governor of Guangxi Province 
Mr Ma Junqing Vice Governor of Jilin Province 
Mr Wang Ning Vice Governor of the Sichuan Provincial People’s Government 
Mr Sun Zhigang Executive Vice Governor and member of the Anhui Provincial Standing Committee 
Mr Niu Renliang Vice Governor of Shanxi Province 
Mr Zhang Weiguo Vice Governor Jiangsu Province 
Mr Zhou Weiqiang Vice Mayor of Suzhou 
Mr Chen Xiaoping Vice Mayor of Hangzhou 
Mr Zhang Weiqing Secretary General of Shandong Province 
Mr Chou He Standing Committee of Yunnan Province and Kunming Municipal Party Secretary 
Mr Chen Heping Secretary General of Chongqing Municipal People’s Government 
Mr Gao Xiaodong Deputy Secretary General of the People’s Government of Suzhou City 
Mr Chen Long Vice Secretary of the Zhejiang Provincial People’s Government 
Mr Zhang Qingli Party Secretary of Tibet Autonomous Region 
Mr Jiang Hongkun Suzhou Party Secretary 
Mr Wen Lanzi Vice Chairman of the Political Consultative Committee of Guangdong Province 
Mr Zhang Wei Vice Chairman of Shanxi Political Consultative Committee 
Mr Gao Jiamin Secretary General of the Shanxi Provincial Party Committee 
Mr Sheng Maolin Secretary General of the Hunan Provincial People’s Government
Hong Kong/Macao 

Mr Lau Cheok Va President of the Legislative Assembly of the Macao Special Administrative Region 
Mr Stephen Lam Secretary for Constitutional and Mainland Affairs, Hong Kong
Other International 

Columbia 
Mr Hernan Martinez Minister Mining and Energy 
Chile 
Mr Hector Nova Senator, National Congress of Chile 
East Timor 
Mr Ramos Horta President 
European Union 
Mr Jerzy Buzek President of European Parliament 
Indonesia 
Ms Mari Elk Pangestu Minister for Trade 
Air Chief Marshall Djoko Suyanto Coordinating Minister for Politics Security and Legal Affairs 
Prof. Dr. Ir. H. Mohammad Nuh Minister of National Education 
Israel 
Mr Shalom Simhon Minister for Agriculture 
Luxemburg 
Mr Jeannot Krecké Minister for Economy and Foreign Trade 
Malaysia 
Dato Seri Kong Cho Ha Minister for Transport 
Datuk Seri Noh bin Omar Minister for Agriculture 
Major General Dato Seri Jamil Khir bin Baharom Minister, PM’s Office 
New Zealand 
Ms Anne Tolley Minister for Education 
Mr Gerry Brownlee Minister for Economic Development 
Mr Steven Joyce Minister for Tertiary Education 
Mr Tim Groser Minister for Trade 
Ms Pansy Wong Minister for Ethnic Affairs 
Mr Maurice Williamson Minister for Customs 
Pacific Islands 
Mr Robert Wigmore Deputy Prime Minister for the Cook Islands 
Mr Naatan Teewe Minister for Communications, Transport and Tourism Development for Kiribati 
Mr Toke Talagi Premier of Niue 
Mr Benny Allan MP Minister for Environment and Conservation for PNG 
Mr Lupesoliai Tuilaepa Malielegaoi MP Prime Minister of Samoa 
Mr Misa Telefoni Deputy Prime and Minister for Commerce, Industry and Labour Minister of Samoa 
Mr Vaeolenofofia Tapasu Leung Wai Associate Minister of Foreign Affairs of Samoa 
Mr Nickel Lee Hang Minister of Finance of Samoa 
Singapore 
Mr S.R. Nathan President 
Mr Lee Yi Shyan Minister of Trade and Industry 
Mr Goh Chok Tong Senior Minister 
Mr Lui Tuck Yew Acting Minister, Ministry of Information; Communications and the Arts 
Mr Mah Bow Tan Minister for National Development plus delegation 
Mr Richard Lim Minister for Transport and delegation 
Mr Lim Hng Kiang Minister for Trade and Industry 
Taiwan 
Mr Huang Chung Chiou Vice Minister of Economic Affairs 
Mr Hao Bocun former Prime Minister 
Trinidad and Tobago 
Mr Stephen Cadiz Minister for Trade and Industry 
Thailand 
Mr Suthep Thaugsuban Deputy Prime Minister 
General Apichart Penkitti Permanent Secretary of Defence Mr Chanchai Chairungruang Minister of Industry Mr Issara Somchai Minister for Social 
Development and Human Security 
United Kingdom 
Mr David Prescott former Deputy Prime Minister 
United States 
Dr Ann Marie Slaughter Director, Policy Planning, State Department 
Mr Christopher P. Lu Assistant to the US President and Cabinet Secretary for the President’s Executive Office 
International Organisations 
Dr Takashi Omori Chair of the APEC Economic Committee 
Ms Helen Clark UNDP Administrator and former Prime Minister of New Zealand 
Australia 
Commonwealth 
HE Ms Quentin Bryce AC Governor General of Australia 
Mr Kevin Rudd MP, Minister for Foreign Affairs 
Mr Wayne Swan MP, Treasurer 
Mr Stephen Smith MP, Foreign Minister 
Mr Simon Crean MP, Trade Minister 
Former Prime Ministers and Ministers 
Mr Bob Hawke AC 23rd Prime Minister 
Mr John Howard AC 25th Prime Minister 
Mr Brian Howe former Deputy Prime Minister 
Mr Gareth Evans former Minister for Foreign Affairs 
Mr Peter McGauran former Minister for Agriculture, Forestry and Fisheries 
Mr Robert Hill former Minister for the Environment and Minister for Defence 
MPs 
Mr Malcolm Turnbull MP, Member for Wentworth 
Mr Wilson Tuckey MP, Member for O’Connor 
Mr Harry Jenkins Speaker of the House of Representatives 
State/Territory/Local Government 

Australian Capital Territory 

Mr Jon Stanhope Chief Minister

Mr Andrew Barr Minister for Education and Training, Planning, Tourism, Sport and Recreation, Gaming and Racing 
New South Wales 

HE Professor Marie Bashir Governor of New South Wales

Ms Kristina Keneally MP, Premier 
Mr Eric Roozendaal MP, Treasurer 
Mr Frank Sartor MP, Minister for the Environment 
Mr Steve Whan MP, Minister for Primary Industries 
Mr John Aquilina MP, Leader of the House, NSW Parliament 
Mr Barry O’Farrell MP, Leader of the Opposition 
Mr Tony Catanzariti MLC, Member of the Legislative Council 
Northern Territory 

Mr Paul Henderson Chief Minister Mr Robert Knight MLA, Minister for Trade and Minister for Asian Relations 
Queensland 

Mr Andrew Fraser MP, Treasurer Mr Stephen Robertson MP, Minister for Trade Mr Tim Mulherin MP, Minister for Primary 
Industries, Fisheries and Rural and Regional Development 
Mr Craig Wallace MP, Minister for Main Roads Mr John Mickel MP, Speaker of the Legislative Assembly 
South Australia 

HE Rear Admiral Kevin Scarce Governor 
Mr Paul Holloway MP, Minister for Mineral Resources Development Mr Michael O’Brien MP, Minister for Agriculture, 
Food and Fisheries Mr Patrick Conlon MP, Minister for Transport, Energy and Infrastructure 
Victoria 

HE Professor David de Krester Governor 
Mr John Brumby Premier 
Ms Jacinta Allan MP, Minister for Industry and Trade, Minister for Regional and Rural Development 
Tasmania 

Mr Doug Parkinson leader of the Government in the Legislative Council 
Mr Bryan Green MP, Minister for Energy and Resources 
Western Australia 

Dr Kim Hames MP, Deputy Premier 
Mr Terry Redman MP, Minister for Agriculture, Food and Forestry and Minister Assisting the Minister for Education 
Ms Helen Morton, Parliamentary Secretary to the Premier 
Mr Grant Woodham MP, Speaker of the Legislative Assembly 
Mr Barry House President of the Legislative Council 
Mr Geoff Gallop former WA premier 
Australian VIPs or Celebrities 
Business 
Mr Kerry Stokes Chairman, Seven Network 
Mr Maurice Newman Chairman, ABC 
Mr David Mortimer Chairman, Australia Post 
Mr Michael Smith Chairman, ANZ Bank 
Mr Graham Kraehe Chairman, BlueScope Steel; Chairman, Brambles 
Mr Jan du Plessis Chairman, Rio Tinto 
Science 
Dr Barry Marshall Nobel Laureate 
Dr Jim Peacock Former Chief Scientist and Nobel Laureate 
Dr Penny Sackett Chief Scientist 
Dr Robin Batterham Former Chief Scientist, President Australian Academy of Technological Sciences and Engineering 
Dr Karl S. Kruszelnicki University of Sydney Scientist and media personality 
Dr John Horvath Special Advisor for Health, formerly Commonwealth Chief Medical Officer 
Law 
Chief Justice Patrick Keane Federal Court of Australia
Justice Andrew Greenwood Federal Court of Australia 
Justice Steven Rares Federal Court of Australia

Stephen Gaegler SC Commonwealth Solicitor-General 
Film/Media 
Ms Kerry-Anne Kennelly Channel Nine

Ms Geraldine Doogue ABC 
Mr Jim Middleton ABC 
Mr Bryan Brown Actor 
Ms Corinne Grant Comedian 
Culinary 
Mr David Pugh Guest Chef Qld 
Mr Guy Grossi Guest Chef Victoria 
Ms Kate Lamont Guest Chef WA 
Mr Neil Perry Guest Chef NSW 
Mr Adam Liaw Guest Chef SA 
Sporting 
Mr Greg Norman champion golfer 
Mr Steve Hooker Olympic pole vaulter 
Ms Layne Beachley former world champion surfer 
Mr Max Walker former test cricketer 
Mr Wayne Arthurs former tennis player 
Melbourne Demons and Brisbane Lions AFL teams 
Arts 
Ms Jessica Mauboy Singer 
Mr Dan Sultan Musician 
Ms Kate Miller-Heidke Musician 
The Qantas Children’s Choir 
Annex 4: Peak bodies involved in the Business Program 

Associate Partners 
AustCham Shanghai 
Australia China Business Council 
Australia China Council 
Event supporters 
Abalone Council Australia 
Australia China Alumni Association 
Australia China Friendship Society 
Australia China Youth Association 
Australian Academy of Science 
Australian Academy of Technological Sciences and Engineering 
Australian Bankers Association 
Australian Centre for International Commercial Arbitration 
Australian Centre for Renewable Energy

Australian Chamber of Commerce Beijing

Australian Chamber of Commerce Fujian

Australian Chamber of Commerce Hong Kong & Macau
Australian Chamber of Commerce South China 
Australian Commercial Galleries Association

Australian Education Research Foundation 
Australian Information Industry Association 
Australian Institute of Architects 
Australian Interactive Media Industry Association
Australian Superfine Woolgrowers Association 
Australian Women’s Social Group Shanghai 
Australian Wool Innovation

Committee for Marketing Australian Biotechnology (C-MAB*)
Council of Australian Law Deans 
CPA Australia
Dairy Australia 
Financial Services Council of Australia

Green Building Council of Australia 
Industry Capability Network 
International Chambers of Commerce Shanghai 
International Legal Services Advisory Council 
Law Council of Australia 
Meat and Livestock Australia 
Melbourne Mining Club 
National ICT Australia 
Shanghai Overseas Returned Scholars Association 
Sister Cities Australia 
TAFE Directors Australia 
Universities Australia 
Annex 5: The Business Program 

Overview 
The business program was informed by recommendations of the Australia China Business Council (ACBC)’s survey of its members and the AustCham Shanghai focus group report. The program also responded to three waves of qualitative and quantitative market research commissioned by DFAT in 2008-092. 
It accorded prominence to key services industries: design, construction and urban planning; financial legal and business services; and education and training, science and innovation advocacy. Strong emphasis was placed on the low acceptance areas of economic sophistication and innovation, including the Australia China-Science and Technology week, Commonwealth Roundtable series, higher education, automotive, and biotechnology events, and activities by our academic sponsors. The sectoral profile of the program also focussed on areas of key interest in the Australia-China negotiations, including financial, legal and professional services, and education and training. 
The Highlights 
Launches 
• 
‘Australia Unlimited’– the first step of the Building Brand Australia program; 
•
a major nationwide “See the Pavilion, Feel the Country” tourism promotion; 
•
the “A+ Australian Wine” brand and strategy; 
•
the Australia-China Nanoscience and Technology Centre; 
•
the second Australia-China ICT Summit; 
•
the Wanwu Advisory Panel; 
•
Queensland “Sunshine Exchange” tourism promotion competition; 
• 
Sydney: City of Infinite Choices tourism campaign; 
• 
‘Partners for a Better Future’ commemorative book celebrating the 30th anniversary of government to government relations in science and technology; 
• 
The Australian Academy of Technological Sciences and Engineering (ATSE) report “Climate Change and the Urban Environment”; 
• 
The first Chinese-English bilingual introduction to Australian visual art and galleries; 
• 
ten translated Miles Franklin Award winning novels; 
•
“Australian International Education & Training Guide 2010-11” Mandarin edition; 
•
Queensland DVD “A day in the life of a Chinese student”; 
•
the inaugural Australia China Youth Dialogue; 
•
a preview of the first official Australia-China film co-production, “The Dragon Pearl”; and 
•
Queensland Heat Architecture initiative. 
MOU signings 
• 
Anhui Framework for Cooperation Agreement; 
• 
NSW Government and the Shanghai Municipal Government on financial services; 
• 
the Law Council of Australia and the China Law Society to strengthen institutional cooperation, reaffirming the MOU signed between the two bodies in 1985; 
• 
the National Measurement Institute and China’s National Institute of Metrology to develop research collaborations in physics, biology and chemistry; 
• 
CSIRO and the East China University of Science and Technology to strengthen the research scholar exchange in nano materials, biomaterials, information and communication; 
• 
CSIRO, the CRC for Advanced Automotive Technology, Tongji University and the China Automotive Engineering Research Institute to collaborate on automotive research, including the next generation of energy efficient cars 
• 
the University of Queensland, CSIRO, and Shanghai Nanotechnology Promotion Centre to establish a network in Advanced Materials to foster nanotechnology research programs in sustainable energy; hybrid vehicles; biomedicine; computer and environmental science; 
• 
CSIRO and the Thermal Power Research Institute (TPRI) to collaborate on research into post combustion capture (PCC) technology; 
• 
RET and the China National Energy Agency to cooperate on a feasibility study for a commercial scale PCC project, with carbon capture and storage, located in China; 
• 
Total Energy Solutions and Xuhui District Government of Shanghai; 
• 
University of Queensland and the 2nd Shanghai Military University; 
• 
Queensland University of Queensland and Ruijin Hospital; 
• 
Griffith University and the Institut Pasteur of Shanghai, China Academy of Science; and 
• 
The 9th Sister State Memorandum of Agreed Cooperation between Shanghai and Queensland. 
Announcements
• 
The finalists of the 18th annual AustCham Australia-China Business Awards; 
• 
the China-Australia University Leadership Capacity Building Program for 2011; 
• 
initiatives to strengthen the TAFE Directors Australia and China Education Association for International Exchange relationship, including a vocational leadership training program, a biannual symposium, joint publications, and an alumni program; 
•
four Canberra-China scholarship initiatives; 
•
the opening of the Australian International Disputes Centre; 
• 
an electronic exchange of export certification between Australia and China; 
• 
the winners of the Queensland Cup English Speaking Competition; 
• 
the winners of the Queensland China Education and Training Awards for Excellence; 
•
 the winning family of Queensland’s “Sunshine Exchange” tourism competition; and 
• 
the formation of a US$100,000 film fund exclusive to film makers in the Asia Pacific region by the Asia Pacific Screen Awards and the Motion Picture Association. 
Annex 5: The Business Program 
Multi-sector 
The pavilion was an excellent platform for broad-based advocacy events, enhancing Australia’s trade, investment and people-to-people links with China, and position as a reliable and constructive partner. 
On 20 May, Trade Minister Simon Crean launched ‘Australia Unlimited’ internationally – the first step of the four-year Building Brand Australia program. Mr Crean also witnessed the signing of the Anhui Framework for Cooperation Agreement, designed to match Australian industry capabilities with opportunities in the automotive, agribusiness and mineral resources. Foreign Minister Stephen Smith hosted a lunch for senior Chinese based managers of Australian business on 18 May, after formally opening the pavilion. Among other activities, Treasurer Wayne Swan hosted a foreign investment seminar and lunch on 3 June, highlighting Australia’s openness to Chinese investment. Foreign Minister Kevin Rudd hosted a closing reception and media event at the pavilion on 31 October.
A range of state and territory events drew on high-level presence. Premier John Brumby launched Victoria Week, featuring guest chef Guy Grossi; Queensland Treasurer and Minister for Employment and Economic Development Andrew Fraser held a Queensland Week gala launch featuring Queensland Chef David Pugh; and dinners presided over by Victorian Governor Professor David de Kretser AC and South Australian Governor Kevin Scarce promoted their states to diverse business audiences. South Australian Minister for Transport, Energy and Infrastructure, Patrick Conlon led two state promotions, featuring Master Chef winner Adam Liaw as guest chef.
The ACT held a “Welcome to Canberra” dinner and “Innovative Canberra” seminar coinciding with the visit of a trade mission led by Chief Minister Jon Stanhope. Northern Territory Chief Minister Paul Henderson presided over a three-day focus on the NT including a dinner, a resources investment promotion and an education and tourism promotion.
While all states and territories sought to grow existing province and city links, platinum partners held special events highlighting successful sister state/city relations: Mr Brumby hosted a reception for Victoria’s sister state Jiangsu, and Queensland Minister for Natural Resources, Mines and Energy and Minister for Trade Stephen Robertson hosted a business partnerships event. In addition, DFAT hosted a sister cities event with guests from ten provinces in collaboration with the Chinese People’s Association for Friendship with Foreign Countries, Sister Cities Australia, and the Australia China Friendship Society. Held on the occasion of a major sister cities conference in Shanghai, the event celebrated the 78 Australia-China partnerships. 
The presence of HE the Governor General Ms Quentin Bryce AC at Australia’s Expo National Day on 8 June provided a unique opportunity to acknowledge the contribution of a range of Australian and Chinese special guests on the development of bilateral relations. Accompanied by a delegation drawn from the “Sisters” exhibition, a lunch highlighted in particular the role of women in the relationship. DFAT explored this theme later in the expo, cooperating with the All China Chamber of Commerce and Industry Women Entrepreneurs’ Chapter on a “Women in Business” networking event. 
A number of events organised by the pavilion’s associate partners engaged the business community on key questions in the advancement of the commercial relationship. The Australia China Business Council organised an “Australia China Business Leaders’ Dialogue” with the Australia Network, moderated by ABC presenter Jim Middleton. The 90 minute panel discussion consisted of 12 senior business leaders and focused on the future of the commercial relationship. DFAT hosted an event for AustCham Shanghai supporting greater integration between chambers in Beijing, Shanghai, South China, Fujian and Hong Kong & Macau. Chamber members also participated in a networking function, and announced the finalists of the 2010 Australia-China Business Awards at a gala event. DFAT hosted boardroom functions for the ACBC and AustCham Shanghai. 
In other areas, Austrade hosted a boardroom event with international commercial counterparts in Shanghai, and an event with Shanghai district government contacts important to securing Australian trade and investment opportunities. The Department of Immigration and Citizenship held two successful citizenship ceremonies and hosted a meeting with local authorities relating to the movement of people.
A number of events explored roles in the development of regional economic integration. DFAT hosted an Australia China Futures Second Track dialogue on sustaining economic growth in the Asia Pacific, with the in-kind support of the Queensland Government and its partner Griffith University. The dialogue focussed on climate change and tourism, and featured participants from Japan, Indonesia, Australia, China and Papua New Guinea. ANU hosted a high-level discussion, including former Foreign Minister Gareth Evans, on evolving regional architecture, with reference to nuclear non-proliferation, climate change, the movement of people and potential regional flashpoints. It also presented its recently launched Australian Centre on China in the World to a group of largely Chinese and China-based scholars, artists and media, featuring a performance of a new Chinese opera, Passion. 
With the support of the Australia China Youth Association and the Australia China Council (ACC), DFAT hosted the final day of the inaugural Australia-China Youth Dialogue. With AusAID Beijing, we organised a “Youth Ambassadors for Development” seminar and dinner, involving young Australians and Chinese who had worked or were working in China, Laos, Thailand and Morocco in government-sponsored development The pavilion undertook a range of events to strengthen relations with the Expo Bureau, other international pavilions, pavilion sponsors and the media. These events included a lunch for 70 expo journalists; a boardroom lunch for selected media contacts; a police and security services dinner involving Chinese and international representatives; a gathering of Commissioners-General to support our Steering Committee advocacy; a dinner with key protocol contacts to support easy access facilitation; a sponsor appreciation dinner featuring the National Boys Choir; and a dinner with cultural managers to further collaboration.
A range of other events sought to diversify government, institutional and people-to-people links in other non-traditional areas. The role of small and medium enterprises (SMEs) in the Australia-China commercial relationship was celebrated through a reception held in association with AustCham Shanghai; and a Qantas dinner for an Australia China Business Council (ACBC) SME trade mission. DFAT hosted a “Commonwealth Roundtable” discussion of national approaches to disaster planning, mitigation and management involving the Attorney-General’s Department, Chinese think-tanks and academic institutions. The ACC convened a full-day seminar on programs. We also held an “emerging leaders’ philanthropy and social investment, delivered by seminar” for talented young managers from Swinburne University and the Australia China more than twenty national pavilions. Alumni Association.
Design, construction and urban planning 
Drawing on the expo theme and seeking to broaden understanding of the smart ideas behind Australia’s strong liveability reputation, the business program targeted more than 2000 guests in 26 events related to design, construction and urban planning. 
A two-day forum on Liveable/Sustainable Cities of the Future, combining the resources of Austrade and the Victorian Government, presided over by Trade Minister Simon Crean and Premier John Brumby. The forum showed Australian strengths in green building, including innovative integrated building design and project management. Keynote speakers included the Chair of the World Green Building Council and the Green Building Council, Tony Arnel, and the Mayor of Changsha. 
Austrade consolidated its promotion of building and construction credentials through an event showcasing the creation of the pavilion. It held a dinner to promote Australian capability in the sustainable airport infrastructure and aviation services in the context of China’s rapidly expanding aviation industry. Australian guests included participants an Austrade airports mission and Victorian aviation mission. 
Queensland Treasurer and Minister for Employment and Economic Development Andrew Fraser hosted a reception displaying Queensland’s new wave of environmental architecture and design firms through the HEAT Architecture initiative. Special Trade Representative to China and Vietnam Steve Bredhauer hosted the ‘Queensland Sustainable Urban Development Luncheon’, attended by building and construction, environmental management, and energy efficiency professionals.
NSW Minister for Environment and Change Frank Sartor presided over a “Low Carbon Buildings and Communities Summit”, a joint event with Lend Lease, with the support of the ACBC. Key speakers included Dr Shi Zhengrong, CEO, Suntech and Professor Wu Jiang, Former Head of Urban Planning for Shanghai. NSW organised a promotion of the Barangaroo Development, attended by Premier Kristina Keneally and the Greater Sydney Partnership Founding Chairman, Peter Holmes á Court. 
Under DFAT auspices, the Industry Capability Network produced a technical event for industry professional, entitled “Beyond Better Cities”. A “Commonwealth Roundtable” compared perspectives on urban policy, with key participants including the former Deputy Prime Minister, Brian Howe, Chair of the Capital City Strategic Planning Review; former Environment Minister, Robert Hill, Chair of the Australian Carbon Trust; Xiong Luxia, Shanghai’s Chief Urban Planner; and key academics. We held a dinner for Expo Bureau contacts responsible for construction and infrastructure to mark Australia’s position as the international leader of on-site construction.
Corporate hospitality events of BlueScope Steel, Lend Lease and Wood Marsh Architects also profiled Australian capability, best practice construction safety and product innovation. 
Financial, legal and business services 
In recognition of Shanghai’s emergence as a world-leading financial services and logistics hub, the business program sought to strengthen linkages, support current and prospective Australian services investors and promote Australian capability. 
Financial services 
Trade Minister Simon Crean hosted an Austrade dinner for Chinese financial regulators and policy makers from across China profiling Australia’s best-practice regulatory framework. Australian Securities and Investment Commissioner Greg Medcraft provided insights on Australia’s resilience during the global financial crisis. The event was supported by the Australia China Council. 
During Treasurer Wayne Swan’s visit, Austrade and the Australian Treasury conducted an “Australian Financial Services Summit” focusing on Australian expertise. The summit included a gala dinner attended by senior Australian and Chinese executives from the banking, securities and fund management sectors; and speeches and panel discussions, profiling the Australian financial system and its commercial players, the investment management industry and the investment environment. Panellists included senior economists from ANZ, CBA and NAB and fund management executives. Delegations from the Australian Bankers Association and the Financial Services Council of Australia participated in the summit. The Australian Office of Financial Management promoted investment in Australian Government securities to a high-level audience.
The University of Sydney, with the NSW Government, held a high-level lunch at which Premier Kristina Keneally and the head of Shanghai’s Financial Services Office, Dr Feng Xinghai, discussed cooperation between Sydney and Shanghai as emerging financial centres. Participants included Mark Johnson AO, Chairman of the Australian Financial Centre Forum; and Lu Hongjun, President of the Shanghai Institute of International Finance. Ms Keneally also witnessed the signing of a MOU between the NSW Government and the Shanghai Municipal Government on financial services.
Platinum sponsor ANZ added to the advocacy effort in financial services. Their events included dinners for the board of directors and management board, and events focused on commercial banking, retail banking, institutional banking in the sectors of agribusiness and natural resources, corporate responsibility and investment.
Legal services

Four events promoted Australian legal services. Emerging trends in the legal sector, issues in trade and investment and the role of lawyers in assisting new market entrants were the topics for a legal services dinner organised by the Attorney-General’s Department (AGD), the International Legal Services Advisory Council (ILSAC) and Austrade. Hosted by the Secretary of AGD Roger Wilkins AO, keynote speakers included Zili Shao CEO and Chair of JP Morgan PRC, Kevin McCann, AM, Chairman of Origin Energy, Independent Director of Macquarie Group , Director of BlueScope Steel, and Liping Tong, General Counsel for Shanghai Electric Co Ltd.
ILSAC and AGD combined with the Australian Centre for International Commercial Arbitration (ACICA) to host a lunch advocating Australia’s international commercial dispute resolution services. Lead guests included the Hon Patrick Keane, Chief Justice of the Federal Court of Australia and Stephen Gageler SC, Solicitor-General. The event raised awareness of ACICA, the skills of Australian arbitrators, and the attractiveness of Australia as a location for resolving a dispute. The event also demonstrated government and court support for fair, efficient and enduring resolutions of disputes. Guests included representatives of CIETAC, the Beijing and Shanghai arbitration commissions as well as the PRC High Court; corporate counsel and CEOs of Chinese and Australian businesses in Shanghai. 
Legal education was the focus of a dinner for key Australian and China law academics and professionals. The dinner featured a key-note speech by the Hon Neville Owen, former Judge of the Supreme Court of Western Australia and the signing of a MOU between the Law Council of Australia and the China Law Society promoting legal cooperation between the two professional bodies. Finally, the Sino-Australian Law Deans Conference brought together leading legal educators to discuss developments in international legal education. Both events were organised by AGD with the support of ILSAC and in cooperation with the Council of Australian Law Deans (CALD). 
Accounting services 
With the support of CPA Australia, Austrade showed Australian accounting services capabilities and education and training opportunities to invited accounting professionals, counterpart industry associations and government regulators. 
Logistics services 
DFAT and the AustCham Shanghai Transport and Logistics Committee organised a lunch highlighting Australia’s expertise in supply chain management. Attendees included Australia Post, Linfox, and Allied Pickfords, and Chinese logistics company representatives. Qantas Freight hosted an event for logistics clients and partners. BlueScope Steel organised an event for Brambles that profiled its CHEP and Recall businesses. 
Education and training 
Events promoting Australian excellence in education and training were well attended. The activities helped to build confidence in the education market and promoted Australia as a quality and innovative study destination.
Among four events hosted by the Department of Education, Employment and Workplace Relations (DEEWR), 90 leaders from Australian and Chinese universities gathered for the 10th China-Australia Higher Education Forum, held in collaboration with Universities Australia (UA) and the China Education Association for International Exchange (CEAIE). Vice Chancellors, Deputy Vice Chancellors and representatives from 15 Australian and 26 Chinese universities attended. Discussions focussed on future directions, internationalisation and the achievements of both higher education systems. CEAIE and UA leaders also announced the 2011 round of the China-Australia University Leadership Capacity Building Program.
Cooperation in vocational education and training was enhanced through a DEEWR symposium in partnership with TAFE Directors Australia (TDA) and the CEAIE. TDA and CEAIE announced initiatives to strengthen cooperation and enhance vocational education and training, including: a vocational leadership training program in Australia for 20 vocational principals and vice principals from China; a bi-annual symposium to focus on key issues relevant to both countries and the broader Asia Pacific region, including mutual recognition of institutions and courses, student and teacher exchange programs, and industry engagement; joint publications focusing on case studies of effective partnerships and cooperation; and an Australia-China alumni of participants in vocational leadership programs. The initiatives were the culmination of a TDA mission to China, which included visits to a number of vocational colleges in Chongqing.
The high standing of Australian tertiary qualifications was on show as the finalists for the 2010 Australia China Alumni Awards were announced at a reception hosted by DEEWR and the Australia China Alumni Association. DFAT also hosted a dinner for the Australian chapter of the Shanghai Overseas Returned Scholars Association to promote the value of alumni networks in enhancing the bilateral relationship.
Austrade, which assumed responsibility for the international promotion and marketing of education from Australian Education International on 1 July, held an “Australian Education: Beyond 2010” event, attended by education officials and over 50 agents from across China and local media. A Mandarin version of the guide book “Australian International Education & Training Guide 2010-11” was also launched.
Responding to the rapidly growing demand among Chinese government agencies, state owned enterprises and private firms for executive and other forms of tailored corporate training, Austrade held a workshop showcasing Australian corporate training expertise. The event was part of a trade mission for Australian providers, including specialised private executive and leadership training firms, TAFE colleges, and universities able to provide a range of tailored training options. The workshop was conducted with the support of the Australian Education Research Foundation. Guests included human resources- and education-related government and commercial representatives from east China. 
State and territory partner events drew greater focus on secondary education. Victoria held a vocational education and training event, which included the Australian Council of Private Education and Training; and an event promoting innovation in school education which linked to their week-long “Classrooms of the Future” presence in the Urban Best Practices Area of the Expo. Queensland held a ceremony for the Queensland-China Education and Training Awards for Excellence, celebrating outstanding students, researchers, alumni and programs of Queensland’s education institutions, presided over by Queensland Minister for Primary Industries and Fisheries and Rural and Regional Queensland, Tim Mulherin. Queensland also held a dinner to honour the eight Chinese winners of the sixth Queensland Cup English language competition, and launched a DVD entitled “A day in the life of a Chinese student”. 
The NSW Department of Education and Training promoted secondary and vocational education, through an event involving NSW TAFE – drafters of the World Expo Workforce Training Master Plan – and the Conservatorium High School. The ACT held a “Canberra Education Dinner” presided over by Minister for Education Andrew Barr that promoted tertiary education and research institutions. The dinner included the announcement of four Canberra-China scholarship initiatives and an “Innovation Leadership Challenge” presented by three community, private and public sector representatives. WA promoted itself as an education and research destination at a cocktail event involving Deputy Premier Kim Hames, Minister assisting the Minister for Education, Terry Redman, and Nobel Laureate Professor Barry Marshall. Education themes were incorporated into broader events by SA and the NT. 
The University of Sydney held a symposium on university reform in Australia and China, attended by the Chancellor and Governor of NSW, HE Professor Marie Bashir, and representatives from Shanghai Municipal Education Commission, Fudan University and the Shanghai Academy of Social Sciences. It also held a dinner to celebrate its longstanding and successful institutional links in China. 
DFAT and the Australia China Council (ACC) hosted complementary events in support of Australia Studies in China and China Studies in Australia. The first was a cocktail reception to open the 12th International Conference of Australian Studies in China; the second a “Commonwealth Roundtable” involving China Studies academics from twelve Australian and Chinese universities chaired by the Ambassador to China, Dr Geoff Raby. 
Science, smart technology and advanced manufacturing 
The business program was strong in science, smart technology and advanced manufacturing, promoting Australia as a dynamic, technologically sophisticated, forward-looking economy; a centre for world-class research; and strong partner for future cooperation. 
The centrepiece was the Australia – China Science and Technology Week, which celebrated Australia’s 30 year science and research engagement with China. The week brought together eminent scientists and senior officials from Australia and China for high level science based discussions in astronomy, climate change, biotechnology and nanotechnology. 
The program was developed by the Department of Innovation, Industry, Science and Research (DIISR) in collaboration with the Chinese Ministry of Science and Technology, the Australian Academy of Technological Sciences and Engineering (ATSE), the Australian Academy of Science (AAS), the Chinese Academy of Sciences, the Science and Technology Commission of Shanghai Municipality and the Shanghai Association of Science and Technology. Over 200 eminent scientists and senior officials (138 Chinese, 71 Australian) from 93 lead science agencies (56 Chinese, 37 Australian) participated. Australian representation was headed by DIISR Deputy Secretary Patricia Kelly, accompanied by the current and two former Australian Chief Scientists, and a number of AAS and ATSE Fellows. Chinese representation included the Vice Minister of Science and Technology Zhang Jing’an, the President of Shanghai Institute of Biological Sciences Professor Chen Xiaoya, and the Vice President of the Shanghai Association of Science & Technology Dr Yu Tao.
During Science Week a series of high level science workshops in areas of importance to both countries including astronomy, climate change, biotechnology and nanotechnology were held. 
The highlight of the week was a reception celebrating the 30th anniversary of the formal bilateral science relationship, at which a commemorative book profiling a number of achievements through the research relationship to date was launched. Three MOUs were signed: between Australia’s National Measurement Institute and China’s National Institute of Metrology on joint research in physics, biology and chemistry; between CSIRO and the East China University of Science and Technology on strengthening scholar exchange; and a China-Australia Alliance for New Energy Vehicle Innovation on collaborative automotive research. The Australia-China Nanoscience and Technology Centre was also launched.
DIISR held a program debrief for participants in the Australia China Young Scientist Exchange Program, during which future development of the program was discussed.
Queensland and NSW contributed broad-based promotions. Following a Queensland Shanghai Science Innovation Forum, Queensland held a dinner to strengthen partnerships with their Chinese counterparts and advance research collaborations in biomedicine, nanotechnology and public health. Key guests included Queensland Chief Scientist Professor Peter Andrews, and Shanghai Municipal Science and Technology Commission Director Fu Guoqing. An MOU was signed between the University of Queensland, CSIRO, and Shanghai Nanotechnology Promotion Centre in August 2010 to establish a joint network in Advanced Materials. NSW held a Scientific Research Showcase, involving academic, business and government representatives in the areas of clean energy, smart infrastructure, environmental management and medical and allied health. The event was chaired by NSW Chief Scientist Professor Mary O’Kane.
The key discipline-specific activities, including Science Week, were: 
Astronomy 
DIISR and DFAT held a Commonwealth Roundtable in the field of astronomy, chaired by Australian Chief Scientist Professor Penny Sackett. The meeting helped to cultivate productive, long-term relationships between Australian and Chinese astronomers, institutions and academies, across all areas of astronomy. Themes discussed included the Square Kilometre Array and SKA Pathfinders, current and future collaborations in Very Long Baseline Interferometry, Antarctic astronomy and large optical spectroscopic surveys. 
Automotive 
Austrade hosted two autos events. The first was a reception organised with Victoria, attended by Trade Minister Simon Crean, Victorian Minister for Trade and Industry, Jacinta Allan, and the Vice Governor of Anhui Province, Madame Hua. The event celebrated automotive partnerships between Australia and China and highlighted opportunities for expanded cooperation in two-way investment, technology and the development of clean energy solutions. Speakers included Dr Barrie Finnin, General Manager Advanced Engineered Components, CSIRO, and Bruce Griffiths, Executive Chairman, Futuris. The second event was a dinner for industry specialists, involving components manufacturers, investment legal services advisors, and sales representatives. 
Biotechnology/Nanotechnology 
DIISR’s science week program included parallel workshops on biotechnology and nanotechnology. Researchers discussed how nanotechnology benefits society in improving health outcomes, sustainable energy options and information and communication technologies; and how biotechnology can improve food production and quality, and, in turn, nutrition and health. 
Austrade hosted two events to forge strategic links in the medical and biotechnology fields: a Biotech Innovation Seminar and Lunch and a networking cocktail reception featuring Nobel Laureate Professor Barry Marshall. The events – part of a trade mission supported by the Committee for Marketing Australian Biotechnology – brought together business development and licensing executives from biotech and pharmaceutical companies, contract research and manufacturing organisations, venture capital firms and other life science related companies. The Shanghai Science & Technology Commission and AusBiotech made presentations at the seminar, and Professor Marshall’s presence attracted media coverage. 
Health and medical science 
DFAT held one of its “Commonwealth Roundtable” series on the subject of transforming health research into health outcomes, involving the Special Advisor for Health Dr John Horvath and former WA Premier Geoff Gallop, a member of the National Health and Hospitals Reform Commission. The meeting discussed childhood obesity and diabetes research, and how to engage governments, city planners and the food industry in addressing these illnesses. Speakers included academics from the University of Sydney, Latrobe and ANU, along with specialists from Peking University, Fudan University and Shanghai Jiao Tong.
Two University of Sydney events explored other medical science topics. One promoted collaborative research and development in biomedical engineering and information technology, such as computer-assisted diagnosis of early dementia. A second event sought to identify and broaden collaborative research in infectious diseases, metabolic diseases, preventive medicine and cancer research, involving academics from Shanghai Jiaotong, Fudan, and Peking universities. 
Climate Change Science 
During Science Week, DIISR held a workshop on the impact of climate change on future urban societies. Areas of discussion included urbanisation in China, regional sustainability, analysis of changing urban-rural landscapes, air pollution, and health impacts. The Australian Chief Scientist launched a report on Climate Change and the Urban Environment from the Australian Academy of Technological Sciences and Engineering. 
Microscopy and microanalysis 
The University of Sydney held a postgraduate seminar on spintronics, seeking to engage partner universities in China on the next generation of computers and electronic devices. The event featured contributions from some world-leading researchers from Nanjing and Tsinghua universities. 
Resources, and mining equipment, technology and services 

In the context of strong awareness of Australia as a resources producer, the program held a limited number of targeted promotions, with an emphasis on investment opportunities.
Australian minerals and energy resources were featured by Geoscience Australia (GA) at an all-day seminar. Business representatives presented updates and outlooks for key energy commodities, including thermal coal, oil and gas, and uranium and thorium; and key mineral resources, including iron and steel making commodities, light and speciality elements, precious metals, industrial minerals and base metals. 
Austrade promoted Australia’s mining equipment, technology and services expertise, including in the pursuit of sustainability and mining safety improvements. Keynote speakers included Dr Ge Shirong, President of the China University of Mining Technology and Dr Nick Cutmore, Theme Leader, CSIRO Minerals Down Under Flagship. The event was supported by ANZ, GA and the Melbourne Mining Club. 
Both the GA and Austrade events were attended by the South Australian Minister for Mineral Resources Development Paul Holloway; and Tasmanian Minister for Energy and Resources Bryan Green. 
WA and NT held dedicated resources events. Parliamentary Secretary to the Premier Helen Morton, and Chongqing Government representatives attended a WA cocktail reception marking a milestone in the Extension Hill Magnetite Project. NT Chief Minister Paul Henderson presided over a resources investment function, attended by leading regional Chinese government and business representatives. 
Platinum sponsor Rio Tinto had a strong program of corporate hospitality events, which supported advocacy of Australia’s diverse mining credentials. ANZ focused one of its seminars on financing in the resource sector.
DFAT held a Commonwealth Roundtable on energy security and international trade law, with legal academics and practitioners from Australia and China. The group discussed how to balance national interests in managing and regulating non-renewable resources with the need for open access to energy markets under the international trade rules. Future challenges such as rules for environmental goods and services trade and the links between secure energy supplies and the need to respond to climate change were also explored. 
Tourism 
With pre-expo surveys showing high levels of acceptance of Australia’s appeal as a tourism destination, the business program sought to leverage Expo 2010 to engage audiences, to continue to drive growth in the Chinese tourism market and to recognise those partners which have played an integral role in the development of the China market to date.
Tourism Australia (TA) held four events at the pavilion. It launched a major nationwide consumer campaign, “See the Pavilion, Feel the Country”. The integrated trade, media and digital campaign was supported by Tencent (QQ.com), Qantas and ANZ, the Beijing Media Corporation and 47 key travel agents across China.
TA held a lunch for Premier Aussie Specialist agents, attended by state and territory representatives, airlines and media. The event included a ‘Service Beyond Excellence’ forum, and an awards ceremony for 39 new Premier Aussie Specialist agents, helping to build stronger relationships and commitment from the Chinese travel trade.
A further event aimed to build Australia’s network of corporate incentive organisers in China, Hong Kong and Korea and showcase Australia’s business events capabilities and strengths in partnership with a number of city visitor and convention bureaus.
TA’s final event was the 7th Industry Advisory Group meeting, involving 24 members from Chinese tourism administrations, TA, state tourism organisations, airlines, and senior management of key Chinese travel agencies.
RET held the annual Approved Destination Scheme Annual Bilateral Meeting at the pavilion, involving TA, DIAC and the China National Tourism Administration. The meeting reviewed progress and discussed next steps for the Australia-China Tourism Summit to be held in Cairns in June 2011.
Queensland held a reception to launch the “Sunshine Exchange” competition, and a media event with the winners. Minister for Primary Industries, Fisheries and Rural and Regional Queensland, Tim Mulherin, presided. NSW Premier Kristina Keneally launched the Sydney: City of Infinite Choices tourism campaign to agents, wholesalers, airlines and media. Layne Beachley, world surfing champion, gave a surfing demonstration for the guests. Victoria held an event to celebrate the attraction of Melbourne’s festivals for Chinese tourists. The event included a mock staging of the Melbourne Cup.
Gold sponsor Qantas’ corporate hospitality events helped support the tourism goals of the business program. It also extended hospitality to Aussie Specialists at an evening event. 
Agribusiness, food and wine
The program promoted complementarities between Australia and China in agricultural goods and services, the breadth of the agricultural trade and investment relationship and the high quality of Australian produce. The events were excellent platforms for food importers, distributors and retailers to exchange information and explore cooperation. 
The Department of Agriculture, Forestry and Fisheries (DAFF) held two events to highlight the Australian horticulture and meat and livestock industries respectively. In the margins of the horticulture event, Vice Minister Zhi Shuping, General Administration of Quality Supervision, Inspection and Quarantine and DAFF announced the commencement of electronic exchange of export certification between Australia and China and reached agreement on the timing of signing protocols for Australian table grapes, Chinese apples, revised protocols for Australian beef and sheep/goat meat and an MOU on food safety.
Austrade commenced the first Australian agribusiness mission to western China with an event highlighting Australian expertise relevant to China’s agricultural challenges.
Wine Australia used a wine dinner as a platform for James Dominguez, Chairman of the Australian Wine and Brandy Corporation 
(AWBC) to launch the “A+ Australian Wine” brand and strategy. The function was attended by leading Australian wine makers from a wide range of regions, Chinese retailers and media representatives from China, Japan and Singapore. WA held a wine master class to promote premium wines, attended by Minister for Agriculture and Food Terry Redman.
Austrade held a well-received event with WA guest chef Kate Lamont and Australian wine critic and educator Jeremy Oliver, which was supported by Dairy Australia, Meat & Livestock Association, Abalone Council of Australia, the AWBC and WA government. Queensland took a similar approach, with Minister for Primary Industries, Fisheries and Rural and Regional Queensland, Tim Mulherin, presiding over a “Taste Queensland” lunch, featuring guest chef David Pugh. NSW Primary Industries Minister Steve Whan led a lunch to promote agribusiness and mining trade and investment opportunities. Three primary industry champions, representing agriculture, mining and wine made presentations on the advantages of NSW. DFAT profiled Australian food and wine to an international audience at a dinner involving chefs from the Australian, Canadian and New Zealand pavilions. 
Austrade profiled Australian capability in the retail-packaged food and beverage industry, recognised for its quality and innovative manufacturing and packaging technologies. Over 360 varieties of Australian retail-packed food and beverage products in the China market were on display. The audience included distributors/importers, and major retailers. 
Austrade and Australian Wool Innovation promoted Australian merino wool through a forum and fashion reception. Leading Chinese wool companies, Australian woolgrowers, brands and designers discussed trends in the wool industry, sustainable wool production, and innovation and partnerships within the industry. High profile Chinese designers and manufacturers of wool products such as Jiangsu Sunshine, Shandong Ruyi and Zhejiang Xinao outlined the latest fibre innovations and technology. The event was supported by the Australian Superfine Woolgrowers Association, Chinese Wool Textile Association, Hangzhou 
JNBY Apparel Co. and Donghua University. 
The arts, culture and creative industries 
Leveraging the cultural program and the Year of Australian Culture in China, the business program incorporated a diverse program of arts, culture and creative events to promote links in visual art, film, performing arts, musical instruments, cultural heritage and literature. 
DFAT held a series of seven collaborative performances promoting export-ready artists through the “Starlight Series”. Australian performance and instrumentation was on-show at an event for Stuart and Sons, featuring a performance on the company’s piano. 
Austrade launched the first Chinese-English bilingual introduction to Australian visual art and galleries, produced in partnership with Meou Art Investment Pty Ltd, the Australian Commercial Galleries Association (ACGA) and the Shanghai International Cultural Association. The audience included local media and Chinese art collectors. NSW Leader of the House John Aquilina and Director of the National Gallery of Victoria Gerard Vaughan were among the guest speakers. In association with the Year of Australian Culture in China, DFAT held a media event with artists from the Red Gate Gallery in Beijing painting exterior panels of the pavilion as legacy gifts.
On the occasion of the 13th Shanghai International Film Festival in June the pavilion hosted a Screen Australia film industry promotional lunch attended by Australian producers and members of the Chinese film and TV industry. It included producer actor Bryan Brown, and featured a preview of the first Australia-China film co-production, “The Dragon Pearl”.
DFAT enhanced links in the area of cultural heritage by dedicating one of the Commonwealth Roundtable series to a discussion of national perspectives on world heritage conversation. The event included government and academic representatives from Suzhou, Hangzhou and Xi’an. DFAT hosted a literary lunch to launch the publication in Chinese of 10 Australian Miles Franklin Award winning novels, the largest collection of Australian literature ever published in China. Professor Robert Dixon, one of the Miles Franklin judges, and Professor Wang Guanglin, Director of the Australian Studies Centre at the Shanghai Institute of Foreign Trade, and translator of Brian Castro’s Shanghai Dancing, gave keynote speeches.
Clean energy and environmental technology 
Furthering clean energy and environmental policy dialogue and promoting trade and investment formed an important element of the program.
RET held the 4th Australia-China Joint Coordination Group on Clean Coal Technology meeting and dinner. The meeting consisted of a research and development seminar and a formal meeting which included the initialling of an MOU for cooperation on a feasibility study for a commercial scale post combustion capture project in China and endorsed six collaborative research projects for funding support. RET also hosted an informal working group meeting of the Australia China Natural Gas Technology Partnership Fund.
Austrade held a series of events under the Australia-China Wanwu Ecocountry initiative. A dinner at the conclusion of an environment and water mission enhanced commercial opportunities for Australian companies. Speakers were drawn from eWater CRC, the International Water Association, CRC Care, the Chengdu Sha River Restoration Project and the Chinese Ministry of Environmental Protection. Austrade inaugurated the Wanwu Advisory Panel, which will facilitate investment into Australian clean tech projects in Australia and China. The meeting also introduced Queensland clean technology investment opportunities. 
Austrade held an event associated with a renewable energy and energy efficiency mission, co-sponsored by the Australian Centre for Renewable Energy (ACRE), which highlighted Australian technology and services to a range of industry specialists. 
Consumer products

Fashion, accessories, health and well-being, lifestyle and leisure 
Austrade led the program’s promotion of Australia’s manufacture and supply of high quality niche consumer products to the Chinese market. It held a dinner to promote the Australian baby and maternity industry, as part of the activities for Australian exhibitors at a baby and maternity show in Shanghai. Eleven Australian companies participated with their Chinese partners and potential customers. Austrade also brought together leading Australian beauty and lifestyle brands and brand distributors 
in the China market for a “beauty and spa experience”. The event was designed to educate and demonstrate the benefits of Australian products to distributors and retailers in the spa and cosmetics sectors. Australian companies including Natio, Jurlique, Red Earth, Ecoya and distributors Winesongs Group and Ouisa (Dr Lewinns and Glamourflage) gave a master class.
Platinum sponsor Rio Tinto held an event in partnership with Chow Tai Fook jewellers to promote jewellery using high-quality Australian precious metals and stones. The feature of the event was the unveiling of a $1.3m diamond 
model of the pavilion’s kookaburra mascot “Peng Peng” to an audience of media and key clients. 
DFAT held a dinner for the Australian companies involved in the pavilion’s retail store, highlighting the role of the pavilion in showcasing consumer products. Australia’s furniture design credentials and paint production expertise were on display at events DFAT held respectively for in-kind sponsors King Furniture and Levene (DGL International). 
Telecommunications and information technology
Austrade led the business program’s effort to promote trade and investment in telecommunications and information technology, through two events associated with business missions. The first was a dinner as part of a digital content, applications and services mission, a joint initiative with the Australian Interactive Media Industry Association (AIMIA). Mission members networked with the major media groups, industry associations and other businesses. A second event was associated with a telecommunications mission, promoting Australia’s ICT capability and appeal as a technology investment destination, held in conjunction with the Australian Information Industry Association (AIIA), National ICT Australia (NICTA). 
Two state partners showcased ICT through the business program. Premier John Brumby hosted a lunch at the pavilion during as part of a Victorian ICT mission. The lunch promoted collaboration between Chinese and Victorian ICT companies and raised Victoria’standing as a telecommunications research and development hub. Tasmania hosted a dinner to showcase its ICT excellence, drawing on its leading role in the roll-out of the National Broadcasting Network. The event launched the second Australia-China ICT Summit, held in November in Hobart. 
ICT advocacy was helped by the presence of pavilion silver sponsor Telstra. Telstra hosted four events during expo, including an event for customers and stakeholders of Telstra International to discuss innovation and the future of the industry; and events for its CSL and Sensis businesses. The events discussed business on the move, enabling applications, infrastructure in the 21st century, applications for business and the impact of online engagement and social networking. 
The business of sport 
The business of sport – both sport-related industries and sporting events as a platform for business - was the focus of four events. DFAT, with the support of Austrade, hosted a business cocktail function on the eve of the Australian Football League’s “Shanghai Showdown” exhibition match in October, which was a networking opportunity for sports officials and senior Australia and Chinese business representatives. DFAT hosted a multiple sport industry promotion, focusing on sporting excellence and the role sport in community development, with guest speakers including former Australian test cricketer Max Walker, an events management specialist, an international sports consultant and Austrade. During the Shanghai Masters tennis tournament, DFAT hosted Tennis Australia and key tennis officials in Shanghai to promoted commercial and cooperative linkages in the context of the growing tennis market in China. Austrade hosted an equine industry event, promoting exports in equine related goods and services to an audience which included industry and media representatives from polo, equestrian, leisure and racing, including from Hong Kong. 
Annex 6: Summary of Cultural Performers 

Resident Company 
The resident company comprised four aerial artists who performed 735 performances, which highlighted the Great Barrier Reef and explored the link between urban and natural environments. The show attracted wide media interest, and was part of the official closing ceremony collage of imagery from national pavilions. 
A small ensemble of contemporary musicians, the Sand Bar Band, performed a range of blues, folk, Australiana, rock, pop and jazz music at the pavilion each evening on the outdoor stage for the general public 
National Visiting Artists Program 
A rolling register of 168 artists rotated through the pavilion at approximately two week intervals, providing entertainment in and around the pavilion and associated venues such as the Oceania Stage. Art forms included street theatre, classical and contemporary music, contemporary dance, physical theatre (circus), visual arts and multimedia.
The program also comprised 22 gifted young Rising Stars who provided high quality entertainment for the business program. Selected from Australian universities and conservatoriums, it included pianists, classical ensembles, jazz quartets and vocalists. 
The Rising Stars also participated in the Starlight Series of concerts which facilitated collaborations with Shanghai-based groups, conservatoriums and artists from other pavilions, exposing the artists to other genres and furthering links with countries including Canada, Chile, China, French Polynesia, Mauritius, Russia, South Africa, Togo and Trinidad and Tobago. The role played by the Australian pavilion in building links in the creative industries was appreciated by other pavilions and promoters. 
Street theatre and physical theatre (circus)
Five street performance groups entertained queues and visitors in and around the pavilion to popular acclaim. Over-sized puppets and interactive street performers received wide ranging interest from the media. Three unique Australian circus and comedic acts resonated positively with the audience. 
Contemporary and classical music 
Suiting the performance spaces, acoustic guitarists, jazz, contemporary bush, Indie, rock, percussion, folk and country, and song groups comprised the majority of performances and demonstrated the diversity of the Australian music scene. 
Contemporary dance 
Limited by space, performers included a hip hop group and two indigenous dance groups. The Sydney Dance Company formed part of the national day suite of cultural performances staged at the Expo Centre. 
Visual arts and multimedia 
The large screen in the pavilion’s atrium was well suited to the multimedia series which promoted Australia’s innovation and excellence in the digital form. 
National Day 
Comprising a range of artists, it demonstrated the depth and diversity of Australia’s cultural capabilities with a 30 minute protocol cultural presentation attended by Australian and Chinese officials, a large afternoon variety concert, and an evening concert at the Australian pavilion. Performances ranged from classical to modern music, contemporary dance, multi-media and comedy. Around 25,000 visitors enjoyed the performances. 
Oceania month profiled Australia’s Indigenous cultures, with four groups covering contemporary dance, music and the visual arts performing, including in collaborations with the Pacific and other pavilions. The month received wide coverage in top tier media. 
The pavilion also provided a venue for a number of Australian performers touring to Shanghai independent of the Australian pavilion’s cultural program. These included school bands and the National Boys Choir. In addition, a variety of contemporary musicians and modern music bands performed at special events for expo and pavilion staff. 
The strong partnership with State and Territory partners and corporate sponsors enabled the cultural program to round out its jazz, percussion and brass components as well as adding value to the Rising Stars program. 
List of Cultural Program Artists 
	Cultural Program Artist
	Genre

	Aidan Boase
	Classical Piano

	Airbourne
	Physical Theatre

	Alma Nungarrayi Granites and Wendy Nungarrayi Brown
	Visual Art

	Albany Creek High School Concert Band
	Instrumental

	Andrew Jones
	Jazz Piano

	Andrew Rumsey
	Classical Piano

	Andrey Lebedev
	Guitar

	Ariw Poenipan Torres Strait Islander Dance Group
	Indigenous Dance

	Australian Centre for the Moving Image
	Digital Art

	B2M
	Pop Music

	Band of Brothers
	World Music

	Belle Chen
	Classical Piano

	Bernadette Robinson
	Vocals

	Bizircus
	Physical Theatre

	Blue Grassy Knoll
	Contemporary Music

	Camellia Wong
	Classical Piano

	Chrome
	Street Theatre

	Circa
	Physical Theatre

	Craig Walsh
	Digital Art

	Dan Sultan and Band
	Contemporary Music

	Deep Blue
	Modern Orchestra

	Darryl Beaton and the D1 Cartel Band
	Contemporary Music

	D'Lux
	Digital Art

	Elly Hoyt
	Jazz

	Eltham High School Concert Band
	Instrumental

	Emma Donovan
	Vocalist

	Erth
	Street Theatre

	Experimenta
	Digital Art

	Fiddlers Feast
	Celtic Folk/Bush Music

	Gabriella Smart
	Concert piano

	George Washingmachine
	Jazz

	Hannah Macklin
	Jazz

	Icarus
	Street Theatre

	James Guan
	Classical Piano

	Jane Germain Duo
	Folk/Blues Music

	Jazz Big Band
	Jazz

	Jeff Lang
	Folk/Rock Music

	Jessica Mauboy
	Pop Music

	Joseph O'Connor
	Jazz Piano

	Joel Salom
	Street Theatre

	Kate Kelsey-Sugg
	Jazz Piano

	Kate Miller Heidke
	Pop Music

	Kulture Break
	Hip Hop Dance

	Laura Van Rijn
	Flute

	Luke Byrne
	Piano

	Luke Sweeting
	Jazz Piano

	Marching Koalas
	Marching Band

	Mark Wilkinson
	Contemporary Music

	Martinez Quartet
	Contemporary Music

	Matthew Withers
	Classical Guitar

	Melina Van Leeuwen
	Harp

	Michelle Martinez
	Contemporary Music

	Misinterpretato
	Jazz 

	Monika Pringardi
	Piano

	Mornington Island Aboriginal Dance Group
	Indigenous Dance

	National Boys Choir
	Choral Ensemble

	Niki Vasilakis
	Violin

	Polyglot
	Street Theatre/ Puppetry

	Qantas Children’s Choir
	Choral Ensemble

	Sand Bar Band
	Contemporary Music

	Sani Townson
	Indigenous Dance

	Sneaky Sound System
	Pop Music

	Snuff Puppets
	Street Theatre

	Stefanos Elefttheriadis
	Visual Art

	St Mark's College Concert Band
	Instrumental

	Strathmore Secondary College Concert Band
	Instrumental

	Stringmansassy
	Jazz

	Sydney Dance Company
	Contemporary Dance

	Tasmanian Chamber Brass Band
	Instrumental

	Tetrafide
	Percussion

	The Song Company
	Choral Ensemble

	The Umbilical Brothers
	Physical Comedy

	Tom Ward
	Classical Guitar

	Tony Lee
	Classical Piano

	University of Sydney Brass Quintet
	Jazz

	University of Sydney Percussion Ensemble
	Percussion

	University of Sydney Saxophone Ensemble
	Instrumental

	Victorian College of Arts and Music Ensemble
	Instrumental

	Waratah Girls Choir
	Choral Ensemble

	Western Australian Academy of Performing Arts Jazz Ensemble
	Jazz

	William Barton
	Didgeridoo

	William Chen
	Classical piano

	Yves Klein Blue
	Contemporary Music

	Zellwood Quartet
	String Ensemble


Annex 7: List of Sculptures 

Beach House


Tony Jones (WA), steel and paint.

Biggibilla


Reko Rennie (Vic), steel and black enamel.

Ganyu



Gulumbu Yunupingu (NT), wood and paint.

Microscopia


Warren Langley (ACT), LED light and glass

Redroom


Donna Marcus (Qld), aluminium

Sonic Loop


Rob Bamford (NSW), ceramic.

Turnings II


Rebecca Coote (Tas), steel and glass.

Waters are wiser than we
Arial Hassan (SA), acrylic on canvas.

In addition, the Brisbane City Council provided two kangaroos as part of the public art display at the front of the pavilion.
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